Sunny
34/22

THE TUFTS DAILY

VOLUME LXVIII, NUMBER 51

Where You
Read It First
Est. 1980
TUFTSDAILY.COM

Friday, November 21, 2014

Tufts Technology Services
to update SIS functions
by Jei-Jei Tan

Daily Editorial Board

AYNSLEY FLOYD/AP IMAGES FOR WITHINGS

Joe Maraio, left, and Rick McNulty, right, exercise in front of Faneuil Hall as part of a fundraising
effort from connected health service company Withings to benefit ChildObesity180, on Nov. 7.

ChildObesity180 receives
$10,000 donation from Withings
by Audrey Michael
Daily Editorial Board

Concluding a fundraising effort called the
Steps for Change challenge, health technology
and device company Withings donated $10,000
yesterday to ChildObesity180, an organization
located at the Friedman School of Nutrition
Science and Policy that serves to facilitate
research about childhood obesity prevention.
According to Withings marketing specialist Stephanie Farber (LA ’14), the company

designed the donation as a challenge. Withings
pledged to donate to ChildObesity180 based on
the number of steps recorded on the company’s products and at a public Steps for Change
event, which took place on Friday, Nov. 7 outside Faneuil Hall in Boston.
At the Nov. 7 event, which lasted from 8
a.m. to around 4 p.m., Withings provided four
stepping machines for passersby to contribute to the total number of steps taken, Farber
see CHILDOBESITY180, page 2

Updates to the class search function for Tufts’ Student Information
System (SIS) are scheduled to go live
around March 1, 2015, according
to Tufts Technology Services (TTS)
Associate Director of Student and
Alumni Services Linda Snell.
These changes will provide students
with a more user-friendly and streamlined interface for finding information
about classes online, according to TTS
Senior Communications Specialist
Christine Fitzgerald. The search will
be contained to one page, reducing
the number of clicks needed to find
courses as well as diminishing the
need to hit the back button, she added.
Furthermore, the updates will
include a search ahead function,
according to Fitzgerald.
“Instead of an alpha list where you
need to know the name of the course,
the new search provides type ahead
capability so that you can begin to
type in the name of a course and it
will show the courses as you type
… and it will only show those courses
taught that semester and available,”
Fitzgerald told the Daily in an email.
Fitzgerald explained that more information will be available in the new
search, such as the breakdown of seats
in a class — including those reserved for
particular groups such as first-year stu-

dents — so students can see the actual
number of open seats. There will also be
expansion buttons to show a description
for each course, and if there are associated fees that have been predetermined
for a course, they will be displayed as
well, according to Snell and Fitzgerald.
The display of Special Topics courses will also undergo changes.
“Special Topics will expand to show
all the new courses being offered as
pilots — this allows faculty to run
courses to gauge interest and see if
they should be made into regular
courses, and allows students to see all
that are offered,” Fitzgerald said.
Snell added that the functionality
will make the search process easier
for students.
“This will allow students to find
[Special Topics] more easily,” Snell
told the Daily in an email.
She explained that a results filter
system will be also added, allowing
students to refine their search results
using filters such as days of the week,
time slots or number of credits.
“This will not initiate a new search,
but will allow you to refine the results
of a search you have already performed,” Snell said.
Furthermore, students will be
brought to the most current registration
term by default, according to Fitzgerald.
For example, the undergraduate schools
see SIS, page 2

'From Brainstorm to Business' brings entrepreneurship
into reality
by Nina Joung

Contributing Writer

Student-teachers and business partners Marcy Regalado and McCall Bliss had
a revelation one day: “What if we teach
what we’re doing?”
According to Regalado, this idea led to
an in-class application of their work as
entrepreneurs.
Bliss and Regalado, both seniors, taught
their first Explorations class “From
Brainstorm to Business” this fall semester. The class allowed first-year students
to get a taste of the entrepreneurial skills
and spirit that have inspired their two
student-teachers.
According to Bliss, the idea for the class
was an extension of the work they were
already doing for the business that they
started, lohtuslabs, an in-house incubator
for start-ups.
“[Being] an in-house incubator …
means that we have all of these ideas
from within, and we developed them
[to] see if they’re actual opportunities
and then expand them out,” Bliss said.
“[This] is a little bit different from a
traditional start-up incubator, which
take ideas from outside and brings
them in … [The class] was an experiment to see if that would actually work
by bringing in others students, having
them come up with ideas, see if there
were actually opportunities, and then
send them out and see if they actually
wanted to keep working on them outside of our class.”

According to Bliss and Regalado, the
class is based around three goals: to
recognize problems and formulate solutions; to collaborate with others and
share opinions; and finally, to be confident in self-advocacy. According to
Regalado, all of these goals are valuable
for business and life. The final goal,
which she described as the “entrepreneurial spirit,” creates a mentality that

is vital for all types of work within or
outside of business.
Although these goals may not stray
far from the average Entrepreneurial
Leadership Studies (ELS) class at
Tufts, what differentiates their class from
other business classes is the ExCollege
learning environment and the early exposure first-year students get in entrepreneurship, according to Bliss and Regalado.

ALEX CHERRY / THE TUFTS DAILY

Seniors Marcy Regalado and McCall Bliss teach an Explorations class called “From Brainstorm
to Business,” which helps first-year students get involved in entrepreneurship.
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“What I think is unique about our
course is that it embodies the ExCollege
in [its] hands-on [nature]. [It involves]
actually doing things, learning from
peers who have experience in the subject matter, and that’s a little bit different
from the course they had before in business,” Bliss said.
Regalado agreed, adding that the class
also offered an opportunity for first-year
students to pursue their passions for
entrepreneurship at a time when they
could not take advantage of the ELS minor.
“McCall and I both didn’t want to have
just your average business class. We’ve
both taken classes in the ELS minor, and
you can’t touch those until your second
year … and by then you’re already getting bogged down by your commitments
to your major [and] your extracurricular
activities,” Regalado said. “McCall and I
wanted to let first-years explore something that not only benefits them in the
classroom but [also] applies to every other
classroom in their lives.”
The class, made up of all first-years,
contains interests from English to premed. Start-up ideas include a food truck
that brings healthier foods to low-income
neighborhoods, an online package delivery service for Tufts University, and an
online site that tracks where your donations go.
One first-year student, Eric Snyder, said
he came into the class not knowing anything about entrepreneurship. Through
see ENTREPRENEURS, page 2
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Steps for Change challenge raises
awareness for ChildObesity180
CHILDOBESITY180
continued from page 1

explained. She estimated that 100 people used
the machine over the course of the day.
Additionally, from Nov. 2 to Nov. 8, people
around the world could use their Withings
activity trackers or the Withings HealthMate
app to opt into counting their steps toward the
challenge, according to Farber. A total of 2,758
people participated in the challenge, she said.
Withings pledged to donate up to $10,000
to ChildObesity180, with a goal of reaching
500 million steps, according to Farber.
“The idea behind the 500 million steps
was to walk to the moon, which was a fun
goal, but the main objective of the challenge
was … to raise awareness of the issue of
obesity and to inspire health,” she said. “That
goal was wholeheartedly achieved … so it
wasn’t a hard decision in our minds to make
the donation in full.”
While the final tally reached just under
98 million steps — approximately one-fifth
of Withings’ goal — Withings decided to
donate the full $10,000 anyway, according
to Linda Harelick, director of operations and
communications at ChildObesity180.
“They didn’t quite reach their target, [but]
they got close to 100 million steps, which is
still pretty amazing,” she said.
Director
of
Sustainability
for
ChildObesity180
Elizabeth
Nahar
explained that Farber first reached out to
ChildObesity180 in October with the idea
of doing a fundraiser in conjunction with
the second annual ObesityWeek conference, which was held in Boston this year.
“They were looking for an obesity prevention effort to support, in conjunction with
Steps for Change, and because the two
women who are working at Withings now are
Jumbo alums, they know of ChildObesity180’s
work and thought it was a worthwhile cause to
support,” she said.
As a Tufts alumna, Farber said she and her
colleague, Arielle Carpenter (LA ’10), admire
ChildObesity180’s work and wanted to give
back to an organization connected to their
alma mater.

“We really love [ChildObesity180’s] mission, what they’re doing and the idea of helping kids,” she said.
Farber noted that the challenge fits with
Withings’ aim to become more involved in
corporate social responsibility.
“We wanted to make sure that whatever
we did would really have a meaningful and
lasting impact,” she added. “[Carpenter and
I] thought that since ChildObesity180 is near
and we both have ties there, it would be a great
way to have this initiative be a kick-off to what
we hope will be a longer-term partnership.”
After determining that the challenge would
fit within Tufts’ policies for working with corporations, ChildObesity180 collaborated with
Withings to help publicize the challenge using
social media, according to Harelick. Members
of ChildObesity180 also visited the Nov. 7
event to encourage support for the fundraiser
and to answer questions about the organization, she said.
“We provided support with information at
our work, helped to get the word out about the
event through our communication channels
and sent several staff to the event to participate and be present,” Nahar explained.
The Nov. 7 challenge was originally planned
for the weekend before ObesityWeek in order
to encourage more people to participate in
the week-long challenge, according to Farber.
However, Harelick said Withings decided to
move the event to the Friday afterward out of
respect for former Mayor of Boston Thomas
Menino, who was lying in state at Faneuil Hall.
In addition to raising money for the organization, the challenge was also aimed at
increasing awareness of ChildObesity180
through publicity, according to Harelick.
“It’s a great secondary goal and benefit for
us,” she said.
Harelick was satisfied with the event’s success and said that ChildObesity180 is willing
to conduct similar events with Withings in
the future.
“We had a very good experience and some
lessons learned along the way, so I think it’s
something we’d be very open to in the future,”
she said.
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SIS class search to undergo
modifications after survey
SIS

continued from page 1

have fall, spring and summer terms; the
default selection when searching will
become the next term that allows registration, instead of the current term, as is
currently the case.
TTS conducted a customer satisfaction survey to review the current system
in February 2014, according to Snell.
“The last customer satisfaction survey … showed a number of pain points
for students when using the online
catalog,” Fitzgerald said.
Students pointed out that the class
search function was difficult and not

intuitive to use, and that the interface
did not show all the information they
needed about a course, according to
Fitzgerald. Students also commented
on the difficulty of class look-up when
they didn’t know the course’s specific
name, problems with viewing closed
sections despite the possibility of getting on waitlists and frustrations with
the search results defaulting to the first
section of a course rather than immediately showing all options.
After the changes are implemented,
Fitzgerald said TTS will conduct a new
customer satisfaction survey targeted
for fall 2015.
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In early 2015, SIS will be updated and given new user-friendly functions.

Regalado and Bliss bring real-life experience to ExCollege class
ENTREPRENEURS

continued from page 1

the class, he has learned all the components of a
business plan.
“We are basically mapping out the financials, the
business plan, the proposal … anything you’d be
putting on a kickstarter or marketing to an investor,
we’re making all of that,” Snyder said. “Basically, we
have everything except the execution.”

According to another first-year, Phillip Goldberg,
who is also a staff writer for the Daily, creating a business is much more feasible than he
had thought before the class. He said he learned
that making a start-up is as conceivable for a senior
as it is for a first-year.
“We didn’t learn any coding, but we were very effectively building our product without any of those skills
that you would expect a start-up to need,” Goldberg

Flashback Friday: Hotung patio opens amid controversy

Daniel Rodrigues / The Tufts Daily

The lower patio of the campus center has seen its share of events and protests over the years. In fact, its
very opening was met with a protest back in 1998. According to an Oct. 6, 1998 article in the Daily, a group
of students gathered at the Hotung patio’s opening ceremony to object to the university’s use of funding.
Students were upset that Tufts does not use a need-blind admissions policy, and were pointing to the construction of the patio as an example of spending that they felt could contribute instead to financial aid.
—by Jessica Mow

said. “There’s really no barrier to
launching a start-up, which is
something I thought I would struggle with [coming into the class].”
According to Regalado, the
students are actively applying
what they learn to the real business situations she and Bliss
experience. The students learn
from the teachers and the teachers learn from the students.
“I know I’ve learned a lot from
some of our students,” Regalado
said. “We’ll give them little snapshots of what we’re working on,
whether it’s with lohtuslabs or
another start-up we’re working
with that’s underneath lohtuslabs,
and they’ll [say,] ‘Did you ever
think about doing it this way?’”
Even now, before the semester
is over, some students are ready to
go further with what they learned
from Bliss and Regalado’s class.
According to Bliss, three of their
students are part of the Compass
Fellowship — a Tufts program
focused on training first-year college students to become social
entrepreneurs — and a majority
of the class has applied.
According to Inge Milde, the
interim director of the ELS program, this early inspiration from
Bliss and Regalado’s students
is exactly what she loves about
“From Brainstorms to Business.”
Just as Bliss and Regalado
encourage students to continue
through the ELS program, Milde
is promoting Bliss and Regalado’s
endeavors as well. In addition to
the relationship between ELS and
“From Brainstorms to Business,”
Milde hopes to expand communication with Tufts’ student
entrepreneurs and professionals
through the Tufts Entrepreneurial
Network Directory.
“What’s exciting at Tufts is that
there’s lots of entrepreneurial

activity,” Milde said. “My hope
is to not just identify who [entrepreneurs] are, but to [also] collaborate … with faculty, researchers and alumni.”
Bliss and Regalado are already
collaborating with business partnerships for lohtuslabs. They
recently formed a partnership
with the company Avidest.com,
a website that connects students
and recent alumni with employers. According to Bliss, their
contact from Avidest told them
about a class he taught at the
entrepreneurial organization
MassChallenge on using the
Ruby on Rails open source web
application framework to build
Twitter in one weekend. Hearing
this, Bliss and Regalado decided
to bring the same challenge to
the Tufts community. The two will
be opening up a Rails Hackathon
class based on the MassChallenge
class at Tufts on Nov. 22-23.
Although Bliss and Regalado
don’t plan on teaching in the
spring semester, they hope that
the entrepreneurial spirit persists
in whatever their students do.
“I was reading ‘Freakonomics’
[(2005)], and near the beginning
of the book it explains [that]
‘humans are always doing something’ — there’s this thing called
motivation,” Regalado said.
“I think that’s kind of what the
entrepreneurial spirit is but on
steroids. You’re constantly just
bouncing around. You’re innovating, you’re building, you’re
learning, you’re teaching, you’re
mentoring and you’re wearing all
these multiple hats but you’re living in the moment. You’re really
enjoying what you’re doing.”
“That’s what we want to
inspire in our students — that’s
why we wanted to teach — and
hopefully, we did,” Bliss said.
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Taylor Swift versus Spotify: Is streaming the future?
by Charlotte Gilliland
Daily Editorial Board

You probably heard — perhaps while
trying to stream “1989,” Taylor Swift’s
new album, released on Oct. 27 — that
Swift herself removed all her music
from Spotify earlier this month. And
you were probably pretty bummed that
you actually had to (God forbid!) buy
the album just to avoid becoming a
social pariah. But hey, if Lena Dunham
is telling you to buy Swift’s latest creation … well, you better obey.
“I’m not willing to contribute my life’s
work to an experiment that I don’t feel
fairly compensates the writers, producers, artists and creators of this music,”
Swift told Yahoo about her power play.
“And I just don’t agree with perpetuating the perception that music has no
value and should be free.”
Swift isn’t the first major artist to boycott Spotify. Thom Yorke of Radiohead
has been challenging the music industry’s practices for years now, and pulled
the Atoms for Peace album, “Amok”
(2013), and his solo release, “The
Eraser” (2006), from Spotify in 2013
in protest of the company’s business
model and mistreatment of new artists.
“The numbers don’t even add up
for Spotify yet,” Nigel Godrich, record
producer and fellow member of Atoms
for Peace, said in 2013. “But it’s not
about that … It’s about establishing the
model which will be extremely valuable. Meanwhile, small labels and new
artists can’t even keep their lights on.
It’s just not right. Plus people are scared
to speak up or not take part, as they are
told they will lose invaluable exposure if
they don’t play ball.”
So, how do Spotify’s numbers actually add up? And how much do artists
actually make on the music streaming
service, used by over 50 million people?
According to the company, which actually makes its business practices quite
transparent, it distributes 70 percent of

Jana Zills via Flickr Creative Commons

Pop megastar Taylor Swift recently pulled her new album, “1989,” from Spotify.
its revenue back to the “rights holders”
of each song: the record label, publisher
or the artists themselves.
To determine the “royalty rate per
stream,” the company divides the total
streams of a single artist’s work in one
month by the total number of streams
on Spotify in that same month. This creates the artist’s “share,” which is then
taken from Spotify’s total monthly revenues, and Spotify keeps 30 percent. So
according to the Spotify model, which
strongly advocates for a switch to a
streaming model for the music industry,
the more people that use Spotify over-

all, the more each artist will make. The
wealth, more or less, is shared.
So, when Spotify hits 40 million paid
subscribers, an indie album earning
$3,300 a month will earn $17,000 in royalties for that same amount of time, information the company recently shared
with record labels across the country,
according to the New Yorker. And a mainstream top-forty hit, now earning perhaps $425,000 a month, would earn $2.1
million. However, these are merely predictions. Spotify founder and CEO Daniel
Ek even admitted there was no way to
ensure the accuracy of these predictions.

He added, however, “I’m not the only person who believes it. Pretty much everyone is in agreement that streaming will
keep on growing over the next few years.”
Taking all the information released
by Spotify into account, was Swift’s bold
move just a final attempt to fight a
machine whose takeover is inevitable?
Perhaps. While her album had a solid
first week of sales, her sales experienced
a 69 percent drop during week two,
indicating that quite a few fans waited
until they could stream it on YouTube,
or maybe steal it from a friend.
And while many argue that Spotify offers
a space for new musicians to gain exposure, their payoff per stream really only
equates to $0.006 to $0.0084. However, if
Ek’s predictions for Spotify prove correct,
this “share” ought to increase drastically
over the next few years — leaving Swift’s
power play in the dust.
“[Swift’s move is] purely P.R.-driven,
which is fine,” Richard Jones, the Pixies’
manager, told the New Yorker in the
same article. “But let’s not pretend it’s
artist-friendly. Because actually the
most artist-friendly thing here is for
everyone to make streaming into something that is widespread.”
How simple would a transition to
a streaming-only model actually be?
And how will Spotify fair against other
competitors in the game, like Google’s
new YouTube Music Key streaming service? Whatever the process may be, one
thing seems to be definite: Album sales
aren’t going back up any time soon. And
whatever chapter comes next for the
industry, the change won’t be easy.
“In Sweden, there was one tough
year, and then the debate changed,”
Ek said. “That will happen in the larger
markets. The end goal is to increase
the entire pool of music. Anything else
is part of the transition … This is the
single biggest shift since the beginning
of recorded music, so it’s not surprising that it takes time to educate artists
about what this future means.”

Album Review

One Direction plateaus on fourth studio album 'FOUR'
by Veronica Little
Daily Editorial Board

The fourth studio album from the
overnight boy-band wonder One
Direction, “FOUR,” will undoubtedly
be met with laughter in “sophisticated”
musical circles. Released on Nov. 17,
the band’s most recent attempt will just
as certainly be met with adulation and
excitement among its slew of adolescent
and pre-pubescent fans.
This polarization can leave the people
in the middle in a strange place. Without
blatant hatred or unconditional love for
One Direction, many listeners find themselves contending not with the public persona of the band, but with the music itself.
It is typical for groups like One Direction
to be relegated to the realm of tweeny
boppers and to be seen as capitalizing on
the irrational and ephemeral desires of
the public, but there is clearly something
to be said about the staying power of
One Direction. The question nevertheless
remains: Why is it still around? Is it a function of its image? Or, more unbelievably, is
its music actually good?
The answer is both. Though “FOUR”
is not nearly as infectious or surprising
as the group’s 2013 release, “Midnight
Memories,” the album holds its own
as a musical statement. One Direction
has managed to remain interesting by
constantly forging ahead into new musical territory. Although their tracklist is
profoundly predictable (ballad, single,
ballad, single, weird wanna-be-Beatlesjam), the group has been blessed with
talented songwriters who know exactly

where to take risks and where to play
it safe. Including some pounding pop,
some (surprisingly) genuine ballads and,
of course, infectious single after single,
“FOUR” manages to satiate both the
ferocious hordes of tween girls demanding generic pop and One Direction’s
more adult and experienced fans.
What seems to be holding One
Direction back, however, is the album’s
intense over-production and clearly
manufactured public image. The group,
which seems poised to burst out of its
relegated role, has been hindered time
and time again by over-production and
poor management. Unlike former Disney
channel star Nick Jonas, who broke out
of his clean-cut family band, The Jonas
Brothers, to make “real” music, One
Direction seems stuck in a rut. “FOUR,”
while it contains some promising musical moments, is still so over-produced
that many sickly-sweet sounds threaten
to stick to the insides of listeners’ ears.
Unfortunately for One Direction, this
sonic situation — in terms of production
and style — is certainly disappointing.
One Direction has managed to produce a few notable tracks on “FOUR”
regardless. The opening song, “Steal
My Girl,” on this mammoth 16-track
album, is a favorite. With enough charisma for top 40 radio play and an
interesting instrumental track, “Steal
My Girl” sees One Direction at its best.
“Night Changes,” the primary single
off of the album, is a fun, flirty but —
ultimately — cheap track. Though definitely contagious, it grows tired after
the first chorus. “Stockholm Syndrome”

is somewhat of an aberration on
“FOUR.” Harkening back to the early
and easy pop of the 1950s, “Stockholm
Syndrome” feels silly at best, and completely out of place at worst.
One track in particular seems to perfectly embody the state of One Direction.
“Act My Age,” the last track on “FOUR,” is
an easy rumpus with simple lyricism.
An ode to staying young, “Act My Age”

manages to explain why the group is so
stunted. Though the music is good and
attractive, this song sees the group of
technically adult men sinking uneasily into the naivete of adolescence. This
leaves One Direction is in a singular and
uncomfortable position. Ultimately, in
order for One Direction to break free
from its pop prison, it simply needs to
grow up.

BrittneyATambeau via Flickr Creative Commons

Boy band One Direction struggles to define image on its fourth studio album.

6

The Tufts Daily

FOR RELEASE NOVEMBER 21, 2014

Crossword

Los Angeles Times Daily Crossword Puzzle

DOWN
1 Feelings
2 Make official

Friday, November 21, 2014

Doonesbury

Edited by Rich Norris and Joyce Lewis

ACROSS
1 One may be
under a jacket
5 Drift on the
breeze
9 Military group
14 Basically
16 Storyteller of a
sort
17 Where dogs
chat?
18 Sobriety symbol
19 Hosp. test
20 Pilot’s stat.
21 Manifest
22 Harsh
24 Where donkeys
make noise?
26 Fight a cold, say
28 Ages and ages
29 King of Naples
in “The
Tempest”
32 Fed. property
overseer
33 Traveling, in a
way
37 Where horses
are treated for
laryngitis?
40 Scrabble piece
41 Singer DiFranco
42 Alias
43 Small matter?
44 Freudian topic
45 Where lions
practice
intimidation?
49 Not upfront
53 Show
54 Historic
opening?
56 Guernsey
sound
57 Savage
58 Where birds
sing?
61 Drivel
62 Most tacky
63 Pace product
64 Coltrane
collaborator
65 Entreaty

Comics

by Garry Trudeau

Non Sequitur 							 by Wiley

By Mark Feldman

3 Suit material
4 “Shame on
you!”
5 Excellently
6 Vet sch.
course
7 TV monitor
8 Rectangular
links area,
usually
9 Minor roads
10 Lasso
11 Steam
12 Curling slider
13 Legendary guy
traditionally
wearing black
boots
15 What mayo
might be
21 Grand style
23 Gamut
24 Make dirty
25 Wine choice
27 Kind of map
29 Social
worker?
30 Island garland
31 Cook’s supply
33 Pester
34 Norm: Abbr.

11/21/14

Thursday’s
Solution
Thursday’s Puzzle
Solved

Married to the Sea 							

©2014 Tribune Content Agency, LLC

35 It might be
electric
36 “__ you happy
now?”
38 Any day now
39 Young raptors
43 Spring bloomer
45 Loads
46 Renée
Fleming’s field
47 Spring time
48 Brings in

11/21/14

50 Drive forward
51 Western omen
52 “__ go!”
54 Rounded tool
part
55 Smell
58 Old films
channel
59 “The __ Sell
Out”: 1967 rock
album
60 Nurse

THAT SCRAMBLED WORD GAME

Unscramble these four Jumbles,
one letter to each square,
to form four ordinary words.

AVEEW
©2014 Tribune Content Agency, LLC
All Rights Reserved.

PUREP
KREMAT
MARFLO
Print your
answer here:
Yesterday’s

Find us on Facebook http//www.facebook.com/jumble

by David L. Hoyt and Jeff Knurek

www.marriedtothesea.com

SUDOKU
Level: Roasting the perfect Turkey.

Now arrange the circled letters
to form the surprise answer, as
suggested by the above cartoon.

“

”

(Answers tomorrow)
Jumbles: EXERT
DWARF
BISECT
SALMON
Answer: Having chocolate on her mind gave her —
SWEET DREAMS

Late Night at the Daily

Thursday’s Solution

Lily: “What’s the scoop, Walter? We’re old-school
journalists.”

Please recycle this Daily.
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$$SPERM DONORS WANTED$$
Earn up to $1,500/month for less
than 5 hours’ time.
Help families through California
Cryobank’s donor program.
Apply online: SPERMBANK.com
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classifieds policy All Tufts students must submit classifieds in person, prepaid with check, money order or exact cash only.
All classifieds submitted by mail must be accompanied by a check. Classifieds are $20 per week or $4 per day with Tufts ID or $30
per week or $8 per day without. The Tufts Daily is not liable for any damages due to typographical errors or misprintings except
the cost of the insertion, which is fully refundable. We reserve the right to refuse to print any classifieds which contain obscenity,
are of an overly sexual nature or are used expressly to denigrate a person or group. Questions? Email business@tuftsdaily.com.

DAILY DIGITS
24.67
Average margin of victory for the Tufts women’s
basketball team through its first three games of
the season. The team’s biggest win so far was a
70-32 blowout of Hartwick on Nov. 18.

.400
The winning percentage of the NFC South division leaders, the Atlanta Falcons. The team’s 4-6
record is the best in its division. The 2010 Seattle
Seahawks are the only team in NFL history to win a
division title with a losing record.

1
Games it took junior forward Tom Palleschi to record
his first double-double of the season for the Tufts men’s
basketball team. Palleschi missed the entire 2013-2014
season after undergoing heart surgery, and posted 15
points and 10 rebounds in his season debut.

4
Consecutive years that the Tufts men’s cross country team has qualified for the NCAA National
Championship meet. The team’s best performance at
the meet during the streak was a seventh place finish
in 2012. The meet takes place on Saturday, Nov. 22.

4
Players in NBA history with 32,000 career points.
Kobe Bryant of the Los Angeles Lakers became
the fourth member of the club on Tuesday,
joining Kareem Abdul Jabbar, Karl Malone and
Michael Jordan. 24.67

325,000,000
The amount of money that the Miami Marlins
will pay Giancarlo Stanton over the next 13 seasons. Unless Stanton exercises the opt-out clause
built into his contract, he will earn an average of
$68,493 per day for the next 13 years.
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Basketball

Jumbos still searching for first win of the season
by Steven Hefter
Daily Editorial Board

The men’s basketball team opened its
season this week with two away games
at Johnson & Wales College on Saturday

MEN’S BASKETBALL
(5-2 Overall, 0-0 NESCAC)
at Weston, Mass., Tuesday
Tufts
Regis

26 41 — 67
32 38 — 70

at Providence, R.I., Saturday
Tufts
Johnson & Wales

25 27 — 52
32 42 — 74

and Regis College on Tuesday. When the
buzzer sounded at Regis, the Jumbos
walked off the court with a loss for the second straight game. Although it has been a
rough start for the Jumbos, they know it is
a long season and are confident that they
will find the winning formula.
Making
his
season
debut
on
Tuesday against Regis was sophomore center Hunter Sabety, who led the team in scoring a year ago but suffered a broken finger
prior to the start of the season. This kept
him inactive in the team’s season opener.
Reminding Tufts just how much it missed his
presence in the paint, Sabety scored 24 points
and grabbed seven rebounds in his first game
of the 2014-15 season. Sophomore tri-captain Tom Palleschi added 11 points and five
rebounds in Tuesday’s game, showing that
the two are poised to be a force inside that
not many teams can compete with.
“Together I think they’re the best front
court in Div. III,” coach Bob Sheldon
said. “Tom and Hunter have now literally
played one game together, and they’re just
going to get better and better. I don’t see
how teams are going to match up.”
Sophomore point guard Tarik Smith tallied six assists for the Jumbos, who found
themselves in a 54-54 deadlock with 5:19
to play in the game after a monster dunk
from Sabety on a fast break forced a Regis

timeout. The Pride, however, came out of
the timeout strong, responding with a 17-5
run to finish the game with a 71-59 win.
On Saturday, the team lost its opener
to Johnson & Wales by a score of 74-52.
Leading the team in scoring was Palleschi,
who played in his first game since undergoing heart surgery last year. Palleschi notched
a double-double in his season debut, pouring in 15 points and grabbing 10 rebounds.
“I knew if there was any way to get
back, he’d get back because he just loves
basketball and it’s been a big part of his
life,” Sheldon said. “Deep down inside I
felt he would if he could. For the team it
means a lot — they actually voted him
captain not knowing if he could come
back or not. He’s a leader, very vocal off the
floor, vocal on the floor, works hard every
day and it’s been a big boost for our team.”
The Jumbos had early control of the game
and held a 24-21 lead with six minutes
left in the first half, but an 11-1 run by the
hosts to close out the half left Tufts looking
at a 32-25 deficit as it headed to the locker
room. Johnson & Wales took its first doubledigit lead with 11:17 left in the game when
sophomore Christian Terrell hit a 3-pointer
to extend the home team’s lead to 49-37. The
most glaring statistic from the game that
will haunt the Jumbos is their 31.7 percent
shooting from the field, as they knocked
down just 19 of their 60 field goal attempts.
“Probably out of those 60 shots, we only
took five or six bad shots,” Sheldon said.
“We just didn’t make shots that we will
normally make. I think we’re a pretty good
shooting team … we’ll be all right, [and]
the shooting will come alive.”
Although the start is not what the
Jumbos had hoped for, they understand
that there is plenty of time to improve.
But the team will clearly need to step
up its rebounding and defense; in both
games, Tufts has been out-rebounded by a
slight margin and given up over 70 points.
“We definitely need to improve our
defense and our rebounding to be a championship team, but I feel that we will definitely get there,” Smith said
The team’s first NESCAC game isn’t until
January, which affords it a slew of out-of-

Matthew Schreiber / The Tufts Daily

Sophomore forward Drew Madsen attempts a layup in the Jumbos’ 59-55 victory over Bates
on Jan. 25.
conference games to grow more accustomed to playing together.
“A bright spot is that it is still early in the season, so we are not panicking,” junior tri-captain Stephen Haladyna said. “We have time to
turn it around and play better basketball.”
The Jumbos’ home opener will take
place tonight at Cousens Gym against
Emerson College, and the team is excited

to play in front of its home crowd for the
first time this season.
“They’re real excited. I think it’s the shot
in the arm that we need right now for us,”
Sheldon said.
After tonight’s home game, Tufts hits the
road once again on Saturday, traveling to
Wentworth College before playing at MIT
on Tuesday evening.

Sailing

Tufts finishes in middle of pack at Atlantic Coast Championships
by Aaron Pomerance
Contributing Writer

The co-ed and women’s sailing teams
competed in their final event of the fall
season this past weekend at the Atlantic
Coast Championship, held for the co-ed
team at Coast Guard and for the women at

MIT. Competing against teams from up
and down the east coast, the women’s
team finished 12th out of 18 teams, while
the co-ed team finished seventh out of 18.
This was the first time the Tufts women’s team competed in the Atlantic Coast
Championship, and, according to sophomore Julia Fuller, the competition and the

Courtesy of Ken Legler

Seniors, Sam Madden, center, and Alec Ruiz-Ramon, right, beat upwind in front of Yale, left,
during the Danmark Trophy hosted at Coast Guard on Oct. 4.

conditions were rough. Fuller said that
this made it difficult to compete at the
highest level.
Fuller crewed for junior Kate Shaner
in the Tufts A boat, and sophomore
MaryClaire Kiernan crewed for senior
Caitlin Durand in the A division as well.
According to senior tri-captain Emily
Lynn, this year’s team has seen significant
improvement and has been better prepared for competition. Fuller added that
the team managed to meet all of its goals
for the fall season, including qualifying for
the ACCs.
The women’s team looks to maintain
the enthusiasm it carried into the Atlantic
Coast Championship and build off of the
success of the team’s fall season as it prepares for the spring.
“Get[ting] more consistent with starts
and boat handling,” Fuller said of the
team’s goals for the spring season.
“I want to see [the team] qualify for
championship regattas in the spring,”
Lynn added. “[It’s] an attainable goal.”
Lynn explained that members of the
team will workout together in the offseason, and will sail on their own, whether in
frostbitten New England or competing in
various regattas in Florida.
According to Lynn, the women’s team
went through a rebuilding stage last year
and is now improving with a load of
young talent.
“The women’s team is still going to be
in a good place after the seniors graduate,”
she said.
Co-ed team senior tri-captain Sam
Madden commended the women’s team
on its recent success.

“[The] women’s team fluctuated, but
rose to the occasion when it counted,”
Madden said. “[It was] huge when [the
women’s team] got to the ACCs.”
The co-ed team, on the other
hand, underperformed at the competition, according to Madden, taking seventh
place at the regatta, ahead of Georgetown
but behind Old Dominion.
“The A division didn’t sail as well as
expected,” he said.
The Tufts co-ed A division boat was
skippered by senior Alec Ruiz-Ramon
and crewed by Madden. Sophomore Scott
Barbano skippered the other A division
boat, and sophomore Caroline Atwood
crewed for him. Senior tri-captain Dan
Nickerson skippered the boat competing in the B division, while senior Jaime
Maffeo served as crew.
“[This was] one of the better fall seasons in recent history,” Madden said of
the team, which was ranked fifth in the
country for six straight weeks. “The B
boat performed really well at the [Atlantic
Coast Championship].”
The young, promising talent on the
team has impressed the tri-captain.
“There’s a lot of talent in the class of
2017,” he said.
Like the women’s team, the co-ed team
will also have the opportunity to sail during the offseason, both locally and in more
temperate climates in Florida and on the
west coast.
Overall, Madden said he is proud
of the team chemistry of both the co-ed
and women’s teams this fall, and he is
excited to see the teams compete again
in the spring.

