
POSSTB.LE EXCISE TAX INCREASE 

There is a possibility o f  an increase in the Federal Excise Tax, 

time In The increase, estimated at an additional 8 0 i  

(V per carton (now a t  $1.60 per carton), could occur in late 1989 or 

early 1990. 

In anticlpatfon o f  any increase in prices or taxes, our 

d i s t r i b u t o r s  normally purchase heavy quantities, Should th i s  

trend aceur, we feel our 1989 s a k e  w i l l  ghow l i t t l e  adverse 

e f f e c t  and may even benefit fron the heavier buying, in the 

event o f  an October tax increase. It would be difficult to 

predict the long-range effect of auch a tax  increase on 

Industry sales. 



A.T. GO. 

EODUCTS INTRODUCED T4 1988 Am PLMWED FOR 1982 

MALIBTJ K i n g s  

AmRIGAN Lights 

(Scheduled) 

National Introduction 

National Introduction 

Test Markets 

A F E R I C h N  F i l t e r s  National Introduction 

PALL MALL Red Lights To be determined 

(Second Quarter) 

(Third Quarter)  

(Fourth Quarter) 

( F i r s t  Quarter) 

S. M. 1989 

A.T. - Marketing 



PREMIER 

Premier resembles a regular cigarette with two significant changes. Firs t ,  a 

carbon-ba~ed heating element is Implanted in t h e  end of the cigarette t ube  

which is lit by the consumer. Second, a capsule containing tobacco flavor and 

nicotine i e  auagended in the cigarette tobacco near its midsection. 

The cigarette' is Ift and conaumed generally in the same manner as current 

regu la r  brands however, only the element is ignited. The heat from the 

element warms the tobacco and flavor capsules, thereby delivering t a s t e  and 

nicotine. Premier does not  burn ad, therefore neither shorten# nor produces 

an ash. It is con~iumed for the same length of time a8 present cigarettes. 

Teat Narketa 

R. J. Reynolds introduced Premier into ~ h o k i x ,  Tucson, and St. Louis in 

October, 1988. The introduction was supported 

and advertising spending. 

Results To Date - 

u 
b i t i a l  trade and consumer response was positive, - H m  product did  not a- 
live up to claims/expectations and -t sales a = q  virtually non-exfatant. - 
Therekaekm cbngiderable controversy over Premier coming from anti-smoking 

groups, 

S,M, A989 
ATCo. Sales 


