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Tobacco's

ally groups
help get the

word out

The lobbying arm of
the industry shakes
hands with hundreds
of other groups here
and across the nation.

By Yom Hamburger end Greg Gordon
Star Tribure Washington
Bureau Correspandants

WASHINGTON, D.C. — From
his Bloomington law offlce, Tom
Briant has been uniquely posi-
toned to combar Minnesota’s
anti-tobacco forces,

At the slightest threat of an
increase in the state's clgaretie
tay, he could release a harsh
weming from the Minnesota
Wholesate Marketers Association.

If a city propcsed an antl-
smoking measure, he could mo-
bilize the Minnesoia Coalition of
Responsible Retailers.

Or he could activate the Coali-
don for Responsible Vending Sales.

An alert Minnesota legislator
might have realized that the array
of letterheads for these organiza-
tions — which together represent
hundreds of Minnesata business-
es — all bore the same address:
Briant’s cffice.

Turm 1o LOBBYISTS o A4 for:
=~ The industry launched s Min-
nesota campaign in the '80s.
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But few could have known the
extent of his collaboraticn with
the tobacco industry. Briant regu-
larly provided tobacco officials
with detailed intelligence reports
on Minnesota legislatlve initia-
tives, while soliciting hundreds of
thousands of dollars from the in«
dustry to finance his groups' ac-
tivities,

Briant’s tactics, detailed In
newly released documents from
the Minnesota tobacco trial, offer
a %se of the smoke-and-mir-
rofs labbying effort the industry
is using {rtensively this year
fight tobacco legislation in Wash-
ington and dozens of states.

In addition 1o & daunting line-
up of big-name lobbyists, Philip
Mortis Cos., R.J. Beymolds and
other cigarerie makers have

waged a broad, subterranean -

campaign, enlisting respected
buginess and nonprafit groups as
their frant-line troops. Many of
the battalions in the industry's
lobbying artny don't have “1obac-
co” in their names, and their in-
dustry cannections are not jm-
mediately visible.

A spokesman far the Tobacco
Institute, the Indusiry's public re-
lations and lobbying arm, de-
cltned to comment on the instl-
1ute’s lobbying tactics. Briant said
hls groups are not “fromts” for the
tobacco industry, adding that he
has never atiempred to conceal
those relationships.

. Simdlar relationships
turned up across the country.

In Portland, Ore., the Fairness
Matters to Oregonians Commit-
teeran a blitz of TV and radio ads
in 1898 attacking a proposed in-
crease in the cigarerte tax. Re-
sponding to a complaint, the
Fedeial Communications Com-
mission reguired the Tobaceo In-
stitute 1o disciose that it financed
the ads.

In New York, two organiza-
tions have taken politicians {in-
ciuding Minnesara's Gov. Arne
Carlson) on lavish internatioral
trips. The groups — the New York
Society for Iniernetional Affairs
and Americe-European Commu-
nity Asseclation — were formed
[0 promate international trade
but are quietly funded by the na-
tion’s largest tobacco preducer,
Prilip Morris, and run by one of
its vice presidents, Catlson denies
knowing in advance that the wip
he took was paid for with tobacco
roney.

have

Recently, tobacco comparies
employed similar tactics on a
grand scale as the U.S. Senate
debated, then last week stymied.
legislation to extract 2 hali-trii-
lion dollars from tobacco compa-
nies over 25 yearss io setile health

claims and cwb reenage
smoking.
Minnesota campalgn

The industry launched its co-
vert efferts in Minnesota more
than a decade ago because of
concern about the zeal of the
state's anti-smoking movement.

Michael Brozek, z regional
vice president for the Tobacco
Institute, wrote in & 1985 memo
that “since Minnesota has seen fit
to deslgnate tself “a model for the
country’ with regard to ant-
smoking leglslation, our only
choice in this matter is 2 com-
Elete victory, Anything less could

e used against us in other states.
We will employ all means 1o se-
cure that victory.”

Given the atmosphere in MIn-

i nesota, industry representative

Roger Mozings noted in a Sapt.
24, 1990, memo that "exparts or
economists speaking on behalf of
the Tobacco Institute would be of
little use” and suggested working
with existing groups instead.

In: discussing strategy for fight-
ing a proposed increase in the

excise tax on cigarettes, Mozingo
@

! said the Legislature “would

more inclined to absorb the mes-
sage” if the industry were “abls to
induce a taxpayers group, an ag-
riculture group or a union” to
make itg case,

In the early 19805, the industry
launched what it dubbed the
*¥linnesota Plan,"

The tobacco companies had
_ elready hired well-connected Iob-

bylsts, such as Tom Kelm, who
was chief of staff to former Gov.
¢ Wendell Anderson. They elso had
' made $2.500 monthly payments
"to the Teamsters union's chief
I Minnesota lobbyist. Wes Lane,

" who in turn provided the Tobac-

co Institute with inteiligence re-
ports between 1988 and 1992

" and, without dlvulging his tobac-

co ties. voiced the union’s oppo-
sition to anti-smoking measures
at the state and local level.
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Lane, now retired, contended
in ar interview that he supported
the indusiry because the Team-
sters “represented all the peopie
that made [cigarettes] and deliv-
ered them and warchoused
them." He sald his consulting
deal was appraved by a now-de-
ceased Teamsters official whom
he declined to identify, adding
that without approval, ‘1
wouldn't he out doing that kind
of crap.”

To help assure that the public
perceived the industry's anti-tax
messape as legitimate, tobacco
executives developed relation-
ships with Minnesota Citizens for
Tax Justice (CT]), a labor-backed
watchdog group opposed to re-
gressive taxation. The organiza-
tlon's director, Wayne Cox, said
last week that industry contribu-
tions — which he estimated to be
510,000 to 515,000 annually for
several years In the eerly 19905 =

did not have any influence on e

crganization's policy. The indus-

try also attempted to join forces
with the Minnesota Taxpayers
| Association, a more conservative
| group whose studies of taxation

/ have also recelved statewide at-

I tention. Both citizens groups op-

| posed any increase in tobaéco

| taxes bur said that they would

. have held the same position even

| if the industry hadn't made do-

* ratlons,

A Feb. 21, 1995, memo from

. the Tobacco Institute recom-

! mended ghost-writing newspaper

" opinicn articles to be signed and
suhmitted by the Taxpayers Asso-
ciation, labor unions and a group
of tobacco wholesalers. The Tax-
payers Association received do-
nations of $3,000 in 1995 and
52,000 in 1296 from the institute.

Taxpayers Association execu-

; tive director Dan Salomone de-

. nied iast week that the tobacco

" indusoy dictated policy ar any

. action by his organization. He

also denjed that his organization

distributed articles ghost-written
by the tobacco industry, He said
that the Tobacco Institute pald
standard membership dues toral-
ing %5000 between 1081 and

1895, and &n institure representa-

. tive briefly held a position on the

: @ssociation’s board.

:  Salomone said that the indus-
try asked the Taxpayers Aseocia-
tion to conduct research on its
behall, but the association, con-
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cerned ebout maintaining inde-
pendence, declined the ofter.
i Common Cause, a govern-
ment watchdog group. seid the
 tobaceo  industry’s Minnesota
i lobby — spending as much as
’sz.a nillion from 1994 1o 1996
glone — has been so effective
| that the stare's rate of taxiag 1o-
| bacco products slipped from the
, highest in the nation in 199] to
17th lest year.
During the first 15 months of
this elaction cycle, the industry
» contributed more than $4.4 mil-
" lion to federal candidates and na-
; iona! perties. (During the 1995-
: 96 election cycle, Phillp Morris
gave more than $4.2 million in
' campaign contrlbutions, making
i it the single largest donor in the
| country.)
| The figures are even more im-
pressive considering that many In
Congress refuse 10 accept whbac-
co money. Some who have sided
with the industry, including Sen.
Rod Grams, R-Minn., say they
will take donations. Rep. Collin
Peterson, D-Minn., wha has ac-
cepted §4,000 this cycle from po-
| litica] action committees linked
| 10 tobaceo, said simply, “1 don't
ge for scme of this politically cor-
rect stuff,” Rep. Gil Gutknecht, B-
Minn,, gzccepts donations from
| non-tobaceo subsidiaries such as
. Philip Morris’ Kraft Foods. Kraft
| *does a lot of business in his
distriet," Gutknecht's spokesman
sald.

‘Astroturf strategy
While lobbying and cainpzign
contributions are important, leg-
islative battles are increesingly
being fought between censulting
firms that specialize in Jaunching
grassroots campaigns to prompt
voters {2 call or write thelr legis-
. lators, Critics say the tobacco In-
| dustry’s actions this year, liks
’ those of other businesses fighting
government regulation, are a
| classic case of *Astroruyf organiz-
ing" — a suategy that creares the
| impression ©f a spontaneous

| gEass-roots insurrection,
' The industrv has set up tele-
' phone banks with toll-free num-
bers, somerimes patching callers
directly through to congreesional

offices, and has circulated print-
ed postcards and petitlons that
require only a signature.

The chief Senate sponsor of
the tobacco legislation, Republi-
can John McCain of Arlzona,
knows all about *Astraturf” He
has received 19,000 form ietters

. and postcards — about 17,000 of

which opposed his bill, said his
press secretary, Nancy Ives,

The $40 million industry ad
campaign assailing McCain's bill
included blitzes in his home state
and in New Hampshire and lowa,
where he may seek early support
for a possible presidential run in
2000.

Orchestrated mail campaigns
also have reached Minnesota leg-
islators.

Gutknecht spokesman Lee
Asse sald his office has recelved
nearly 1,000 constituent contacts
cpposing a cigarette tax increase
— ghout 75 percent of them
“postcards from an organized

Grams has received about
1,560 calls, letters or e-mails op-
posing the tobacco legisi‘_gltion

and ondy & few dozen supporting
it. said his spokesman, Steve
Behm. Behm said he did not
know how many of the letters
were ifdentical

Hep. Jim Ramstad. R-Min.,
said that anti-smoking groups
have also launched an nrganized
grass-roots postcard campasign,
though it lspmu:h smaller than
the industry effort.

Many of the pro-industry post-
cards bear the imprint of the Na-
tional Smokers Alllance, formed
in 1992 when Philip Morris con-
ributed *seed money” 1o creste
an “advoc:ﬁw éruup for its cus-.
tomers,” said Gary Auxier, a sen-
lor vice president at the alliance,
The group was set up by execy-
tives of the tobacco glant's public
relations firm, Chicago-based
Burson Marstelier.

While the alliance now claims
to be independent, with 3 million
dues-paylng members, it still gets
funding from Philip Morris and
now has help from two other 1o-
bacro companies, Lorillard Inc
and Brown and Williamson.

Other tobacco companies are
distributing petitions in truck
stops and convenience stores.
Some convenience stores partici-
rating o these efforts are in Min-
nesota and are members of one
of Briant's associations.
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Briani said ii an interview that
it is no secret thai his gtoups ate
backed by the tpbacco ingustry
and that he disciosed the fundin;
sources in annual teports fil
with the Ethical Practices Board,
though he did not reveal dollar

WTES.

But beyond the disclosure on
those forms, neithar Briant nor
his groups advertised their alll-
ence with the industry. Indeed, in
givin_F his group 520,000 in 1990,
the Tobaceo [nstimre required
him to pledge to kepp thelr com-
munications “in the striciest con-
fidence,” according to the written
agreement, One of Brant's or-
ganizetions -~ the Minnesots
Candy and Tebacco Association
— removed its obvious link to
iobaceo in 1994 when it was te-
named the Minnesota Wholesale
Marketers Association.

In 1991, he said in a letter 10
the Candy and Tobacca Associa-
tion’s state jobbyists that he had
phoned the institute “to inquire
whether we should begin lobby-
ing our assigned legislators. . ..
IThey] said that we should pro-
ceed.”

In 1893, Briant formed another
group, the Minnesota Coalition of
Responsible Retallers, to fight lo-
cal anti-smoking ordinances. It
linked five siate trade assocla-
tions whose members included
grocers, retailers and service sta-
tion Operators,

In the interview, Briapt said
his groitps were heavily outspent

by the opposition, contending

that $6 milion in federal money
was disuibuted 0 Minnesota
anti-smoking groups during the
past five vears,

“My role has been to assist the
wholesalers, the vendors and the
retallers i responding to a re-
lentless attack by antl-tpbacco
groups on their legitimate busi-
ness interests,” he said.

The Ipstitute’s national bhud-
gets in recent years allotted hun-
dreds of thousands of dollars 1o
help fund trade associations of
retailers, wholesalers, liguor dis-
tributors 2nd grocers, as well 25
anti-tax geoups, in states across
the country,

- The Star Tribune lbrary,
Star Tribune staff writer john
Stefany and researcher Chris
Hamilton caontributed to this
report.
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Tobacco fight: The matchup
The'to't‘:ma industry has agpembled a formidable linewp of Jabbylsts and represantstives 1o further its agenda dur-
ing the hattie over federal tobacco leglsiation. And while they don't have many of the big names, anti-tobacco
torees aiso have assembled & powerful team.

On tohacco team

> Howard Baker, former Senate
Republican keader and White

House chief of staff dungthe :

Reagan edminisiration, repre-
sents RJR Nabisco and Brown
and Williamsan Topacco Corp.

> jane Hickie, chief of staff to
former Taxas Gav. Ann
Richards IS now chief lobryist
or Verner, Lipfart,

LTI TP IR ST T Y

Boh Dole

The former Raputlican
presidental candrdate and |
Senate GOP leader, now &
special counsel to Verne:,
Lipfart, Bernhard, Me-

Pherson & Hand, s law firm
that represents the intar-

ests of the entire industry.

i » MWaloy Barbour, former chair-

mén of the Republicar Netonal ;

Committee, represents the
inglustry in Washinglon.

> Charies Binck, a leading Re-
i publicar [obbyist, now works
for Philip Morris,

Minnesota battleground

i Minnssctz, whers antitobacco foress have led the nation in loglslative and regulatory infiatives, the battie
has'been hard-fought. The Industry's labbylsts Inslude;

> Tnomas Kelm, who was shief
of staff to former Minnesats
Gov. Werklell Anderson, has
worked far years for the
Tabaoee institute.

> Andrew Kozak, enother Ander- |

s0N dide, also worked for the
Tobacro nstitute,

> Fomner gtats Rep, Charles
Brown, DFL-Appiston, was hired
by Philip Motris, -

i > Formor state Sen. Robert Ten-
negsen, DR-Minneapolis, was
hired by UST Pubic Affalrs, a

i dision of US Tobaceo Corp.

» > Ronald Jerich, 2 longtime

friend of and chauffeur for

CER LR PRI PRI Y]

George
Mitchell

Former Senate Democratic
iesder, alzo special counsal
to Verngr, Linfart in. Wash-
ington, D.C.

; > Howard Llebengood, former
Senate sergaant at grms,

i works for the publl: reiations
i and wobbying firm of Bursan-

i Marsteller on the Phifiy Morris
i account.

3 > L. Andrew Zausner, former
Certer administration Energy
Department officlal, warks for
Lorfilard Tabaceo Co.

LT I TR T TR F Y T

i ™ Bim Larkin, of the Larkin Hoff-

¢ man lew firm in Bloomingten,
represantad the Tobacco insth
ne in lotbying against local
ordinances thal would have
restricted tobacco sales.

state Sen, Doug Joson, DR :

Tower, chairman of the Senate :

Committee on Taxes, has been
hired by RJR Nabilseo.

Anti-tobacco forces

Vin Weber
Former Minnesoia con- :
pressman, ciese 10 House
Speaker Nawt Gingrich and
others in the top echelon

of the Republican Party,

works for the Campaign for
Tobatco-Froe Kids.

Dr. C. Evorett
Koop

Surgeon general under
President Ranald Reagar,
has formed a consumer
heaith coalition,

> Thornas Downey, former New York cangressman, © » Dr. David Kessler, former commissioner of the

close 1o Viee President At Gore and other jeading
Democrats, hired by the affice of Minnasoa Attor- :

ney Genera! Hubert Humphrey N

Focd and Drug Agministration under presidents
George Bush and Clinton, joinea with Koap o fight

e wobaceo industry.
Sourze: Loblrying raports on Hie with Congress and Mmnes2ta Cempagn Finanoe and Pusis Distiesure Board,
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