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SOSAS RESEARCH IDENTIFIED THE FOLLOWING SIX - 
ISSUE AREAS AS BEING THE MAJOR DETERMINENTS I 

-, < " 

OF PUBLIC OPINION TOWhRDS THE SOCIAL ACCEPT- 

ABILITY OF SMOKING: 

1. PASSIVE SMOKING ISSUE 

., . 
2. ANNOYANCE/COURTESY ISSUE I, 2' .%I . 

3. SOCIAL COST ISSUE 
, , 

J,' . . * .  4 .  GOVERNMENT INTRUSION/COST ISSUE ,, , 
< , '  r 

.* L 

. . !  ' . . '  , i 5 . INDUSTRY CREDIBILITY I 

6. IMAGE OF SMOKER/SMOKING. ' 
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PASSIVE SMOKING I S S U E  

I .  FINDINGS , 

A.  A majority of both smokers and nonsmokers 
believe tha t  passive smoking is  harmful , 

t o  the nonsmoker (51% smokers, 71% non- 
smokers). 

B.  A sizable minority believe passive smoking 
w i l l  actually cause lung cancer or heart 
disease (20% smokers, 43% nonsmokers). ' 

i 
'< .! 

4 

C. Belief i n  the negative aspects of pass ive ,  - 
smoking is  as high among government legis- .- 
lators/regulators as  among the general , ?  - , 
population ( 6 2 %  legislators/regulators,  67% 
general population). , 

A decreasing number of federal l eg i s l a to r s  
believe passive smoking i s  harmful; t h e  . &  

opposite trend ex i s t s  among s t a t e  and local  , . 
l eg is la tors .  



PASSIVE SMOKING ISSUE 

11. CONCLUSIONS 

". 
A. The cont inued growth o f  t h e  nega t ive  pas s ive  

smoking b e l i e f  among t h e  gene ra l  populat ion 
and t h e  l e g i s l a t i v e / r e g u l a t o r y  segments 
could l e a d  even tua l ly  t o  t h e  suppress ion and 
p o s s i b l e  banning of  smoking. 

B. The pass ive  smoking i s s u e  remains t h e  s i n g l e  '' 

most important  f a c t o r  concerning t h e  s o c i a l  
a c c e p t a b i l i t y  o f  smoking because it i n v i t e s  
suppress ive  l e g i s l a t i o n .  

C. Pass ive  smoking b e l i e f s  a r e  s u s c e p t i b l e  to  I 

change. I t  is  n o t  c l e a r  t h a t  behavior' (such 
a s  vo t ing )  can be changed. 

" .  I' ' t 
1 .  L .  " '  . ,, ': 

D. The anti-smoker now f e e l s  t o t a l l y  'comfortable' . - ,  
i n  speaking o u t  a g a i n s t  smoking -- supported 
by t h e  misconceptions regarding pass ive  s d k i n g .  

E. Passive smoking b e l i e f s  o f t e n  a c t  as  " r a t i o n a l e "  . +  ' . , I 

t o  oppose smoking, m s k i n g  an under lying f a c t o r  
t-  of  annoyance and i r r i t a t i o n .  

I 

- ) .  _. . . 
I ' 

' . 1 

- ,  

F. "Passive smokingn is  c l e a r l y  an arena i n  which -. .--.-' A 1 
I 

i I . -  t h e  Tobacco Indus t ry  can compete, and perhaps - , 

p r e v a i l .  , . - 
'. . % ,  . , ' - - .**, .- _1 ,. .,;<;,,.;...;- : ' *  

I + - .. 3 ,?. ' ' -. ,' .' , 1 
, '  - c . .  

L 
' !  

, t 

4 , '  " , 
r L 

' ,- 
G .  Publ ic  Rela t ions  and Pub l i c  A f f a i r s  programs, l- . . 

1 
! 

. < a  . 
+ r a t h e r  than  a d v e r t i s i n g ,  may be t h e  most . ' .  : .  ';,' '. . i 

, L -  . x .  

e f f e c t i v e  v e h i c l e s  f o r  waging the  - .  ~ a m p a i g n ' ~ o n  ' .- , ,. : . 
r -  

pass ive  smoking. , r 
.r. . 7: ' 

- . * ,<  -,' ? .  
( . '  * -  - . -8 .' 1 

I 
1 -. 

I 

, . 
H. " I s sue"  a d v e r t i s i n g  works b e s t  wheu t h e r e  i s  - ' .  . . 

. .! I ,  a t h r e a t ,  i .e., a  loss  of choice.  , .  
. * - . .  * 

I -  I 

, .i' 

I. The "Tobacco Family," smokers8 and nonsmokers 
(no t  anti-smokers)  w i l l  be t h e  most p roduct ive  
c o n s t i t u e n c i e s  f o r  a l l  pass ive  smoking e f f o r t s .  1_1: -4 

--- 4- - . L -- _ - .--A -- - -.- -- - i - -1- I -L----'-" ----- -.I-* - - -- -u 



PASSIVE SMOKING ISSUE 

I I I. RECOMMENDATIONS 
'. 

The Tobacco I n s t i t u t e  - 1 
' 1  - * *  

I A. Continue documentation o f  pass ive  smoking 
medical f i nd ings ,  updating and expanding . , 

t h e  number o f  endorsers .  Nineteen i 
endorsers  have been included i n  t h e  Jones  
Hearings f i n d i n g s  r epor t ed  i n  t h e  Federal  ! 

t 

Regis te r .  , , . * 

I 

B. I n t e g r a t e  t h e  pas s ive  smoking documentation 
. i n t o  a l l  TAN programs address ing smoking a , 

I 
! 

' r e s t r i c t i o n s .  

4 
' 9 

C. Develop and ikplement.'a pub l i c  r e l a t i o n s  :.:, ' * X ,  , :t ... ,:. . , I - . ..., . , ! 1 
program responding t o  resppns ib le  reports. .. (.. -* - -  I , *  -, & ,  - a ,, .is -- 4 1 . 1 . - I  

t h a t  a l l e g e  pas s ive  smoking is  harmful. . .  1 

1 

I - 4 

D. Work aggres s ive ly  wAh t h e  Council  o f  S t a t e  
Governments t o  prevent  adoption o f  Mode' 

I 

I 

S t a t e  r e s t r i c t i v e  smoking laws. 
I 

i 

I : . I  ' % 

,,- . . ' . ? . .  , 8 ' :  . . 
3 <' 

E. Gain wide exposure o i  expe r t  medicai' and ' , 

s c i e n t i f i c  test imony before  l o c a l  and s t a t e  _ . ..- ., 

government forums such as t h e  Council o f  . a .. ;, . '  .. . , 
,, * "  5 . . 

, 

- . * .  Mayors and Governors Conferences.. , ,, : : 7 * - * , L  . *  I . ,  . . : A  . .' ' . - . & 4 .  C .  - . , . ,  .. " ;',' < * 

.. i , ' L ,  * 

. '-3 L; " .  . -  
.I. . , . - , .  ., - %  -.,,,.' 1 

5 , , . <  . 
1 ' /  

, I , , .. ' , , . - 1' 

, ..' , ' , 3 , I $  
' -  1 . :  , . ?  ' ,  + ,  9 

F.  Cond*~ct  a worldwide symposium on pass ive  - 
b 

> .  . -,. . t  , - 
3 ' ' . - I 

smoking i n  .conjunct ion wi th  I C O S I  t o  6 .  , . c  ' , , , . -  -. I 
oevelop an i n t e r n a t i o n a l  pos tu re  on t h i s  . .-,: . ! . .  1 

, . , . : ,""." '. i s s u e .  _ .  . -  c ' ,  ,-,, 
% - . .  .,J. , * 

r .' 
\ r ,  . ,  . ' . ' A  , ..: ' . % ,, - - *. . %r' ,  

! 
J , - + . * 

' ,  1 . " 
1 * .  .I * + ' 1  I , .  > a + - , 

I '  , 
. . 

. , 
. .  4 

G. Develop communic'a t i o n  programs (pub l i c  ,. i 
r e l a t i o n s  and a d v e r t i s i n g )  t h a t  w i l l  ._ .. I .  , . , I i 

$ 5  L .  . ,, + s e r v e  t o  d i s p e l  t h e  pass ive  smoking myth . ~ 8 . . < ' .  among smokers, nonsmokers, and op in ion '  , * a  - -  ;( . i i 
l eade r s .  . 

1 .  ( I 

I 

' . 
. . ,. * 

.* , . .I. a , . * - A - - & L . & . - . , , A - - ~  _ _ I _ _ - _ _ _  ILI I-,- ll --.--"- ---L--------- 



PASSIVE SMOKING ISSUE 

111. Recommendations (cont ' d m )  

Develop a program for disseminating passive 
smoking medical findings t o  the medical 
community, targeting t o  such opinion leaders 
as  the AMA and the ~ e w  ~ n ~ l a n d - S c h o o l  of ~, 

Medicine Journal. 

. . 

8 The Tobacco I n s t i t u t e  
and Com~anies 

I. Conduct special  Capitol H i l l  s t a f f  briefings 
on public smoking across a broad spectrum - , 

of leg is la tors ,  with emphasis on those , 

representing tobacco, agriculture,  and those 
on key committees. involved with tobacco ' 

J. Integrate 
a major plank of other 
Pride I n  To 
Spokesperson. 

- . .  

\ K. organize and i m i l k m 6 n t  passi 
presentations before nationa 

I . "  - 
c 2 - 1 1  ,+ 

1 '  

L. Develop the same type of pro 
- targeted t o  Labor Unions. 

b 

3 . '  

< . 

. - .  



ANNOYANCE/COURTESY ISSUE 

1 A. Both the publ ic  opinion surveys and the \ 

I q u a l i t a t i v e  group research ind ica te  I 

1 I tha t  an increased publ ic  s e n s i t i v i t y  . I -  

" I  

j t o  annoyance 'and i r r i t a t i o n  underl ie  the  
dec l ine  i n  the  s o c i a l  acceptab i l i ty  of -. - . .  - . L - - *.. .' 

i smoking. , 
L 



I CONCLUSIONS 

A. Evidence from the Passive  Smoking COPY 
tests and the Cal i fornia  proposit ion 5 
research suggests  t h a t  annoyance 1s a 

. ma jar driving force  behind anti-sn?)iing * 
1 

a c t i v i t y .  , I 

5 *: 
t 

B .  The " ~ ~ e  o f  Me" has l e d  to increased 
one-on-one confrontation over smoking . , 

annoyance i n  publ ic  p laces .  I *  . . : # I  
, . . ', 

, , -, ' 
' .  

- .i 



,' i 

, 
In t h e s e  recornendations major emphasis is . 

placed on programs d i r e c t e d  to t h e  smoker b . ,  , 

s i n c e  h i s  conduct w i l l  i n f l u e n c e  di- . . - .  
the a t t i t u d e s  and behavior o f  t h e  nonsmoker. 



F. Gain *Courtesyn c r e d i b i l i t y  by the 
crea t ion  and implementation of programs 

1 

i i 

such as  a "No L i t t e r "  program a8 a part - 
of the Courtesy campaign. 

I 

. , i 
. , . '8 > : .  . : . . 

, . ,  - ,. ; < . . . , 
, . 

. . 

. , . r 
> " 

, . ':! . . 

. ,.'. The Tobacco ~ n k t i t u t e  . , ,  
. v .. , . . .. , 1 ,  ( 

and companies ' , , ' 

. , 
I _  .._ , . . . ' J  

; 
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, L ,  I . . . . ., , 
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SOCIAL COST ISSUE 

. ,, - - .  . -  

I. FINDINGS , - 

A. While no s p e c i f i c  research addressing t h i s  
\ 

i s s u e  has been conducted, a commonly c i t e d  . .  .,- * , L -: 
s o c i a l  c o s t  est imate  i s  18 to 25 b i l l i o n .  I 

do l lars .  Broad assumptions are appl ied , . : : .  - . f l .  f 
, r . .  << 1 i n  arr iv ing  a t  t h i s  and other estimates. . 

J 

, .  
.' . J 

- , ,- 
. , . . . .  

' .  . . 3 
. . . , - . . < , * t ' - . ,:,-: ;.;; .,-. )?, , . . .  ;,<: -. :, . 3,. , ' 

B. Media roverage, of" t h i s  issue , i's increasing . .  :: : 
.* .. ' 

, 8 

.- - 4  

#"?;f., . :, . - . J  
1 .  dramatically.  .I... . <. , , ;.\ T?, :  ,,:->,: , ". , .:,:. . , ~..,. _.. .., . a, . . ;  bil' ,..."A.y:+ ,, ; .< ;.,,$.:,.. . ,: .??.+ ,,+ +&... :;,,If& Z. , . -5 . ; ' , ' ,  

, . h .  ' '  ? 
. '  

. . . . .. ' 

, '  





SOCIAL COST ISSUE 

111. RECOMMENDATIONS 
I 

NOTE: - While t h e  SOSAS p r o j e c t  i d e n t i f i e d  S o c i a l  Cost 
as an emerging i s s u e ,  t h e  p r o j e c t  d i d  no t  under- 
t ake  s tud ie s / r e sea rch  t h a t  would i d e n t i f y  a c t i o n  ., 

programs. The recommendations t h a t  follow, % . ,  , 
t he re fo re ,  a r e  sugges t ive  only of avenues t h a t  - -  I ,  

might be pursued. 
i t 

I , 
! '  ; . - . + I 

, . . . .  " 4  
The ~ o b g c c o  I n s t i t u t e  . t 

' .  I. I 
' .;i 

.- 

A. , I n i t i a t e  r e sea rch  t h a t  w i l l  i d e n t i f y  and 
eva lua t e  those  r e p o r t s  (domestic and 

! 

i n t e r n a t i o n a l )  t h a t  purpor t  t o  q u a n t i f y  ' . 
, + ,  

; . - i  
t h e  s o c i a l  c o s t  of smoking.' . - * .  . . , ,  . . s : T ' .  , .: l ,: . 

I . , . .  - 2 





GOVERNMENT INTRUSION/COST ISSUE . 

A. Socia l  Opinion surveys i n d i c a t e  a 
n a t i o n a l  wconserva t iven  movement t h a t  
is e x p l i c i t l y  opposed to  f u r t h e r  
wvernment I r t r u s i o n  wi th  its a t t e n a n t  i 

4 cos ts .  

I 

. pub l i c  oppos i t ion  t o  government 
i n t e r f e r e n c e  i n  p r i v a t e  l i f e  and the 
a t t endan t  c o s t  o f  government p l 0 g r a N  
can have a favorab le  impact 0" 'he 

f 
P 

pub l i c ' s  eva lua t ion  of t h e  social 
a c c e p t a b i l i t y  o f  smoking, and the r o l e  : 

I 

of  government and law i n  s e t t l i n g  ."king 
- 

\ 

, . 
, ; , .  

'A. 1 . . ,,% ' j , ,  , , 
' i  i s sues .  

) 

d i s b e l i e f  i n  t h e  e f f ec t iveness /  
C. There is a widespread m i s t r u s t  and 

- 

e n f o r c e a b i l i t y  of r e s t r i c t i v e  ."*in4 

1 
I 

- ,  . , * ,, ,, . . I  

1 

i 





INDUSTRY CREDIBILITY 

I. FINDINGS 

C. Unlike the  general population, the  W R  a % 

- 4  \ -:* 
family d isp lays  g rea t  p r ide  i n  the ' 

1 
1 

Tobacco Industry and e spec i a l l y  i n  MR. - 
. , I 1 

T, 
- .  4 

.! 
,, D- The instantaneous success of "Pride I n  , . . , , . , 

Tobaccoa demonstrated the  l a t en t .  support  . . ?  .. i 

- o f  t h e  Tobacco Family and its hunger, , . 
. >  ' 

* :  . 2' 

. f o r  proact ive program t h a t  "ill enhance-%$,gpi ~ , < ; 1 3 ,  ii . > 

t h e  Industry 's  c r e d i b i l i t y .  ,' - .; .. . . . '  + ,  
k . .  

# 

. ' 2  
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' . 
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. .. I A. SOSAS research, Yankelovich and t he  . , 
Roper study a l l  ind ica te  t h a t  t he  
Tobacco Industry ranks low on the  l ist  i 
of  s o c i a l l y  r e s p n s i b l e  indus t r i e s .  

8 3 1 I 

i 
B. I n  s p i t e  of  Indus t ry ' s  long-standing 

claim t h a t  " the  case has not been 
L s  

/ er tabl ished, .  over 90% of  the  pub l i c  
o r  . " '  bel ieves  t h a t  smoking is  harmful. . . .r 

, ..A 8 . , 

I 



INDUSTRY CREDIBILITII 

I 11. CONCLUSIONS 

. 
1 ,  .. . 

A. During the course of the SOSAS research, 
several atrategies were explored ar 
possible methods to counter .the credibility 
gap. For one reason or another, the basic 
SOSAS research suggested that each would 

t . 
be ineffective. These rejected strategies . . 

I 

were: , I 

> - 

1 .  Primary smoking-and-health studies 
are inconclusive. 

. I 

Over 909 of the population believe 
' i 

smoking is harmful. There is no , 
1 

prospect of reversing this opinion 
I 

at the present time. 
I 

2. Tobacco Industry Essential to Economy,' 
* .  1 .  ' ,. . 8. .s 

1 . . 
Taxer. -. _, . 

. \  - , I  r 
' ( ,  ' * .,- 2 ":,a ..; +, 

t . .  * .  
f 
I 

This strategy's effectiveness i r  I 

limited to the "Tobacco Familya and . I 

+ does not have national appeal. - .  I 

. ... I -  1 
> 

' *,7 ? . ."t 5 %  xf; . .; 
I 

3 Right to Market a Legal Product. I 

, 4 ' , . . > '  * , ', .I.'.< (. 
> - 
The public is perfectly willing t o  . * .  < - .  

change the status of a product i 
( I' 

( . -. &.&:-:: . . A * ?  ; .,,, :.%,, , -  contributing to serious,.disease . . * 
%*&*a : ;$:& .r,.. ,." a.2 .*,#: ;*M2x>s, 

(especially if it' occurs b n g  non-'- ,. -. ;h.. 

users). . - , a  9 . . , -  I .  
' , 

, , ,r.f , ..2'.tA. * . I  *.'v4r . -.&;#-:*;.+.. .., . . ; . ~ ~ ~ - ~ ~ b ~ ~ - . . r t j i P C ~ * ~ c ~ ~ , ~ . ~ i l " ; ;  ib$++hihGr*+ ;4L-i*k: kkbi4 M&f* 
< ' ,  . 7 . ,  r' =. 

4 . History and Heritage of Tobacco. : * 

I - . ,  ' 
, ' , . ' The general population simply is .> , - , - 

: . .  . ,,::-,+ ' 
' 

unconcerned with this issue and : ~ ~ - 2 ~  - .*i . h $-:A- .-. t . ? . . r . ,  *a+;: ~+@+,J -a > . 
finds, it irrelevant. - 

,: f 

, . * : g '  I-: F - . .  . I I * . .  ( r  .* 1 , .  . * - . , .. '- 
"" . 

' r .  - <>,,, I ,+ ' .  <kA&?. * 24: 5..?:+*: -,.,:4.2 !, YO *.$;v{: ,?$ ,--;<!?,J%$ ,; ;-&,.-: ,".a -\ ;&/s % 

, :  . 6 ,'n . 
8 .  The ver; stringent leial iestrictiois placedF - 

on this Industry makes it unlikely that any. 
'shift in public opinion will come quickly or 

1 
! 

* .  L - - "* ,, ' - .  ' - , * '  l ; , . ' . q ' *  . . , .  . ,. . easily. * +. , +. . . , I  , * , , 
, 7 - c 1 f .. , . I < - r , ,  > , *  *;, . r  , . ; " A  , L *  ,- . * .  

1 
' I . , ,; -1 

C. The spokespeople of the Tobacco ~ndustry are 
4 

considered significantly less reliable sources 
of data than lobbyists of other major , 

industrial areas. 

i 

. , , , ' . t  . . . ;. : -., ;( *: . 
- 7  , - 

/ - _ -. _I-d-> .- -- - 



Industry Credibility -2- 

' 1  

. a 

11. Conclu~ionr (cont'd.) 

I 

D. Industry'r lack of credibility is synergistic , . . 
when coupled with negative public and key - , 

i 

leader opinions on cigarette advertising, 
I v *  r 

especially 'image' advertising which iu reen 
. 'to glamorize smoking.. 

E.   he credibility of a iven mbacco Industry ' %- f position can be achieve l f  voiced by ' . ' .. , . a I 
< ., . , , ' "  

objective, outside authorities speaking 
- in unison and in force. , .  



INDUSTRY CREDIBILITY 

111. Recomaendations (cont 'd ,  ) 

E. Because of  the  Tobacco Indus t ry ' s  c r e d i b i l i t y  
deficiency,  a base from which t o  speak must 
be developed. The medical profession is 
one such base and has been funct ional  
vis-a-vis t he  Jones Hearings f indings.  
Continued bas ic  medical research support  ' 

might provide an add i t iona l  opportunity.  The 
American C iv i l  L ibe r t i e s  Union o f f e r s  another 
pos s ib i l i t y .  

I ,  

F .  The preparat ion of  a s t rong tobacco " ~ o s i t i o n .  
Paper" by R J R I  Public Relations w i l l  be - I, 

a supportive o f  a l l  programs designed t o  
enhance the  Industry'u image. A r e l a t e d  
document prepared by The ~ 6 b a c c o  ~ n s t i t u t e ,  , . 
The Smoking Controversy8 A Perspect ive,  i 
w i l l  be funct ional  here also.  .; + - t 

' .  i t 
!* 1 .,- ., ..:. 

Companies . , ' < '  , I , . ,  
f 
f 

G. Capi ta l ize  on employees' w i l l i n g n e ~ s  to 
+ I  

engage i n  a c t i v i t i e s  support ive of a .  / - "  i J 
' soc i a l l y  responsible  RJRT image. Such I 

programs'might include g rea te r  a c t i v i t y  ; . .  , 4 . .> I ,. . i n  c i v i c  a f f a i r s ,  a c t i ve  support  of . . '  : 
phi lanthropic programs, support  o f  t h e .  , . I  . . . . . . 
"Arts, " etc.. a, ., * .  , .  . - . . :r . . . _ 1  4 .% . * $1 . 0,. . \. '.., 
I 



INDUSTRY CREDIBILITY 

1 
111. RECOMMENDATIONS t 

I 

I 

The Tobacco In r t i tu te  
I 

, 
A. DISCUS has served the bewrage induntry 

t . . well in  maintaining credibil i ty.  The 
Tobacco I n d u s t r y  must develop i t 8  own ' 

'roderation, 'don't drink and drivea 
campaign. One strategic thrust  might I e  
an educational program a t  the pre-adult 
level. 

The Tobacco I n s t i t u t e  
and Companies \, I t  j ,  

/ 
, '  i r .  " 0 .  

. + 

B. SOSAS has confirmed the need for TAN 88 . % < 
an essential  force i n  developing a n .  
improved industry image. With California a , 

1 ,  

' 
< * 

as  a 'pilot," the expansion of TAN to  key , 
s ta tes  must be expedited. 

. . , . 
L . 9  . , 

- : L 1  

C. The Pride I n  Tobacco program has been . " - 

successful i n  supporting one segment of -,. ,...; . , ..,".. ,!*, :-?:., ,, 
the tobacco cornunity -- the Grower/ - , , -. , r 

Warehouse. Program of t h i r  type mwt be 1 :  A - .  , I  , . 

' ' a developed that  "ill support, . ,' :-"- ' -Y; ?'".*.IU+~$'~*~ >'-" . a , . -  L . + "  , . . 
education and credibi l i ty  for  other ; . , \  . ~ 

- 1 ,  segments of the tobacco cowunity. ,- . . 
' y  , 

. :  , - :::I., '.,.,, . 
t 

- Y , . . . 
, . D.  he Pride I n  Tobacco concept must be .. . . 

* . .  . I broadened and expanded. I n  North Carolina 
a program is  being developed that w i l l  
t i e  the Pride I n  Tobacco concept to 
colleges and universities. Expansion of 
The Tobacco Ins t i tu te  advertising relating .' 

tobacco to  its -agricultural brethren \ 

should be considered. 



I .  FINDINGS 

i 
A. The image of armking i a  dec l in ing .  I 

B. Smokera have negat ive  self- imager 
concerning t h e i r  smoking behavior. 

C. Roughly two-thirds of the  smoking I 

population say they would like to quit . .  t 
smoking (approximately one-third are , ! , 
try ing  to q u i t ) .  -. . ~ .I: < .  , J 

, -\ 

,, . 
, 1 

D. Within the  Tobacco Family, there i 8  
! p o s i t i v e  support for smoking. 

I ,. 
,+ 

> 
. , ' , ,  

I ,  
- + l  , ,  

I L ' (  , ! 

, .  I .  



A *  M a c m ~ U b l e  Smking be hab i t  and a .ocia21y f a  conaidered 
h.nful to  the  8mker  and n o n m k e r  
a l i k e .  

B e  .Ibdcrationm does not  apmar to & a 
viable  a01 ution s i n c e  there are  00 
a t a d a r b  f oc a m d e r a t i ~ n a  ox me~cea . . e  

- 
%, 

! 
I .  ' 

i 

1 

C. C i v i l  r ight .  0 8 e a  the  q ~ a t i o n  of 
whoae r igh t8  -- and the c iv i l  r i g h t  of nonamkera. 

, . , . . i  
L. 1 8 7J 

'\ . ..I ' - -  - . - 
f 
1 

Dm Smker. U. b e m U n g  1.88 aOSrej8i,&' ' . 1 
a b u t  t h e i r  r i g h t  0 smk. - and .  . , .  

.Ore d.fen8ive and uncomfortable. 



The m a t  viable bare from which to launch 
program to enhanw the  i u g e  of t he  amker  
and smking i r  the  Tobacco Family. And 
the corn of the  robaca, Family i 8  WR (md - 
other to&- nanufacturer) employeer. 

2%. -cco I n r t i t u t .  
and Oommnier 

L 

1 

A. nU w l f  h a p .  of the  smoker m a t  & 
e n h n 6 .  ~ h i r  can be accomp1irh.d 
through p m g r u r  d e r c r i k d  under I 

' - 
'Parrive Sa~~king.  and ' C ~ u r t e a y . ~  

. I  . 

B. I n  a11 appropriate coraunicationr m d  a 

I program, amking aus t  be poritionad 
3 - ! 

a8 the  plearurable adul t  a c t i v i t y  it . .  j 
t ,  i a .  t * ) .  , . % ,  . , .  - ., . * >  i 

1 ,  I 

C. Develop pr0gr .p  t h a t  w i l l  p r a o t e  
, . I p o r i t i ~  dialogue betwmn f u i l y  and ' ,  . L2 , ,  7 < 

the general population -- 8mkerr and + ! 1 

nonrrokera. 

$ . . \ i 
'3 , . . , .I .; '% , 1 * - Corpanier , - a  -*,a ,;;::,2-~ t,b .. , . c> f i ~  - 

- . -  , 
( .,-. --.l . - 

C * 
- .  . - 

I r .  
"'C < . , 

3 I r ' ,  >, i;,, : , < " 
~ ,. ,a! :\, : d  ;.c ,-. 3 . - *  

1 :  C.pi ta l i re  on ?.lily *str;;l&h.. 
- . .  . . , 

. I  . , '< 1 - 7  - < .  

1 Conduct an in-depth e q l o y r  education ' . . 
c * -  . Program 0" a11 phases of smoking and 5 . .  ' ;  

n 
-\ : 

health0 courtesy,' emnomic impact, - , : . , .  , L , b  

andher i tage .  , , t *4 . 1 .  

. .- . - >  " , a. * 4 - .  , . . '  ' - .I I . u . 
2. cxplnd Pride In ~ ~ h c c o  typs program ' 

t o  a11 regmentu of the  family. 
, ,. 

3. Develop and rnbi l ize '  an Wi(l support T . 1 
Syrtem* .. . .  ' - . .. . . . , -3. ' . i 

* . .- 
8 

4.  -lure t h a t  TAM and a l l icd 'o ;wnira t ionl  - 
r e c e i ~  the S a m  coqrehenr im educational 
p q r u  provided the  immediate family. 

N '  



NEXT STEPS - 

TRANSFER SOSAS TO T . I .  - 
a PRESENT FINDINGS TO COMPANY CEO'.. 

PRESENT TO T . 1 .  STAFF. 

. \ 

a PRESENT TO T . I .  EXECUTIVE 

>. 
COMMITTEE WITH RECOMENDATIOM , , 

i 
J 

FOR TRANSFER. . I 
b 

> .' " r ., " 
i 
! 

FEED INFORWLTION/FINDINGS TO TOBACCO : , #  I 

- . *  . , I 
. 
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... . . . : . . . .  .. : _ ... . . . .  TY HILSON/ED HORRIWU~.,.;.? .:. - -. . ... . . . , t . , . ,  .. . . .  , 8 
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