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QUICK TIPS 

(--THIS SECTION DOES NOT PRINT--) 
 

This PowerPoint template requires basic PowerPoint 

(version 2007 or newer) skills. Below is a list of 

commonly asked questions specific to this template.  

If you are using an older version of PowerPoint some 

template features may not work properly. 

 

Using the template 
 

Verifying the quality of your graphics 

Go to the VIEW menu and click on ZOOM to set your 

preferred magnification. This template is at 100% 

the size of the final poster. All text and graphics will 

be printed at 100% their size. To see what your 

poster will look like when printed, set the zoom to 

100% and evaluate the quality of all your graphics 

before you submit your poster for printing. 

 

Using the placeholders 

To add text to this template click inside a 

placeholder and type in or paste your text. To move 

a placeholder, click on it once (to select it), place 

your cursor on its frame and your cursor will change 

to this symbol:         Then, click once and drag it to 

its new location where you can resize it as needed. 

Additional placeholders can be found on the left 

side of this template. 

 

Modifying the layout 

This template has four 

different column layouts.  

Right-click your mouse 

on the background and  

click on “Layout” to see  

the layout options. 

The columns in the provided layouts are fixed and 

cannot be moved but advanced users can modify any 

layout by going to VIEW and then SLIDE MASTER. 

 

Importing text and graphics from external sources 

TEXT: Paste or type your text into a pre-existing 

placeholder or drag in a new placeholder from the 

left side of the template. Move it anywhere as 

needed. 

PHOTOS: Drag in a picture placeholder, size it first, 

click in it and insert a photo from the menu. 

TABLES: You can copy and paste a table from an 

external document onto this poster template. To 

adjust  the way the text fits within the cells of a 

table that has been pasted, right-click on the table, 

click FORMAT SHAPE  then click on TEXT BOX and 

change the INTERNAL MARGIN values to 0.25 

 

Modifying the color scheme 

To change the color scheme of this template go to 

the “Design” menu and click on “Colors”. You can 

choose from the provide color combinations or you 

can create your own. 

 

 
 

 

 

 

 

QUICK DESIGN GUIDE 
(--THIS SECTION DOES NOT PRINT--) 

 

This PowerPoint 2007 template produces a 36”x48” 

professional  poster. It will save you valuable time 

placing titles, subtitles, text, and graphics.  

 

Use it to create your presentation. Then send it to 

PosterPresentations.com for premium quality, same 

day affordable printing. 

 

We provide a series of online tutorials that will 

guide you through the poster design process and 

answer your poster production questions.  

 

View our online tutorials at: 

 http://bit.ly/Poster_creation_help  

(copy and paste the link into your web browser). 

 

For assistance and to order your printed poster call 

PosterPresentations.com at 1.866.649.3004 

 

 

Object Placeholders 

 
Use the placeholders provided below to add new 

elements to your poster: Drag a placeholder onto 

the poster area, size it, and click it to edit. 

 

Section Header placeholder 

Move this preformatted section header placeholder 

to the poster area to add another section header. 

Use section headers to separate topics or concepts 

within your presentation.  

 

 

 

Text placeholder 

Move this preformatted text placeholder to the 

poster to add a new body of text. 

 

 

 

 

Picture placeholder 

Move this graphic placeholder onto your poster, size 

it first, and then click it to add a picture to the 

poster. 
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• To identify factors that influenced caregivers‟ choices of 

commercial snack foods for their children 12-23 months 

 

 

• Seven Focus Group Discussions (FGDs) and participatory 

exercises were conducted with primary caregivers of 

children 12-23 months of age in KV. 

• 32 caregivers in total: 3 groups of mothers, 2 groups of 

working mothers, and 2 groups of grandmothers. 

• General discussion around child feeding 

• Participatory exercises included:  

- free listing of snack foods consumed by children,  

- categorization into similar food groups, and  

- ranking of snacks according to perceived healthiness, 

convenience, cost and child preference 

• Data driven thematic analysis using NVivo 11. 

• Consumption of commercial snack foods (CSFs) is 

prevalent among children 12-23 months of age in 

Kathmandu Valley (KV) (1). 

• CSFs are typically nutrient-poor – a nutritious diet is 

vital for growth and development during the 

complementary feeding period – so their consumption is 

concerning. 

• Understanding the reasons for caregivers to choose these 

foods is needed to develop appropriate interventions to 

reduce the high consumption CSFs 

BACKGROUND 

Caregivers were aware that CSFs, such as instant noodles, cheese balls, chips, and chocolates, were unhealthy and not 

nutritious for their young children 

 Many categorized these foods as “junk foods”.  

   “They (juice drinks) have different (nutrient) value, this is junk food.” (working mother, mid/high SES) 

 Aware of unhealthy ingredients in CSFs, including monosodium glutamate (MSG).  

   “Moong dalmot (savory snacks) is not that good in my experience because it has MSG.” (working mother) 

 Did not trust the ingredients and the processing used to manufacture some of these foods. 

 

Despite this awareness, caregivers of Kathmandu Valley reported feeding CSFs to their young children because of: 

 

 

 

 

 

 

 

 

 

 

Child Preference: 

 Children preferred CSFs highly over home-made foods 

“My child doesn’t feel like eating rice if she gets cheese ball, chocolate, and biscuits.” (mother, low SES) 

 Children demanded or cried for CSFs, often occurring when they saw CSFs outside the home/in stores.  

“It is a problem when I am out with my child. (my child) will not move a step unless I buy it (commercial snacks) 

and at the end I have to buy. My child sees those things hanging in the shops.” (working mother, mid/high SES) 

 When children refused to eat any other foods, these foods were given as „something to fill the stomach‟.  

“Usually the child wants it (choclate). Instead of keeping him hungry, I give it to my child. It’s an option when the 

child is not eating anything.” (working mother, mid/high SES) 

RESULTS 

• Caregivers of children aged 12-23 months were aware 

that CSFs are not healthy and nutritious for their 

children.  

• However, they reported feeding their children CSFs 

because they are convenient, and liked by their 

children. 

• These findings suggest interventions are needed for 

developing healthy, nutritious options which appeal to 

children and are convenient for caregivers.  
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Convenience: 

 When caregivers lacked time to prepare home-made foods.  

 When caregivers were rushing to go somewhere or were busy with their work.  

 “Yes, I give biscuits when I am in a hurry.” (mother, mid/high SES) 

 Because it was easy for caregivers to feed children; and they ate these foods       

without fuss 

 “When we make lito or jaulo we have to coax the child to feed, either play a     

song or walk around (with them).   But for these foods (commercial snack 

foods) we don’t have to coax them, they easily eat it.” (working mother, 

mid/high SES) 
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