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hilip Morris fired first

* BYMIKE ALLEN
TIMES-DISPATCH STAFT WRITER

A chauffeur and his black Lincoin Town Car
idled beside the television stations’ satellite
and mictowave trucks, in front of the 200-xcre
Philip Mozris USA qgarette factory in South
Richmend. Inside, the EverFresh crange juice
was on ice in a smoker-friendly conference
room, where two whirling ceiling fans gave the
air conditioning a hand.

Philip Morris, which makes 46 percent of the
nation's cigarettes, was revving up a weeklong
blitz against President Clinton's pian to regu-
late cigarette sales and advertising. At a teje-
viged news confarencs Thursday, he said the
proposed restrictions could “free our teen-
agers from addiction and dependency.”

On Tuesday, 51 hours before Clintton spoke,
the tobacco compamy begun its offensive with a
bald publisity stunt Ellen Merlo. the senior
vice president of corporate affairs, flaw down
fom Philip Morrie seadquarters in New York
City, and was driven to the Rishmond plant to
show off an "UNDERAGE SALE PROHIBIT-
ED” legend the company added last week to
one side of Marlhera Lights boxes.

The letters are ¥ of a inch high,

The company's other brands — including
Benson & Hedges, Merit, Parliament and Vir-
ginia Slims - are scheduled to add the warning
by vear's end,

Edward L. Sweda, the senior atiorney ar the
‘Tohacco Products Liahility Project at North-
eastern Univareity School of Law, in Boston,
dismissed the labeling gesture as “transparent
and pathetie.”

*Three thousand kids a day star? smoking,”
he said “I doudt this'll even make it 2,999."

Nevertheless, Philip Morss ofbdals got the
coverage they wanted, Photographers 2t the
Richmond news conference piled onto & golf
cart painted like 2 prck of Merits, then were

ferried to a machine where flavorad tobacco
was being crushed, rolied and sliced into Marl-
boro Lights at the rate of 10,000 2 minute:
That's 500 packs, or 50 cartons —all part of the
plant’s B0 million-a-day cigarette output,

Sure anough, Jocal and network news for the
rest of the week showed video of lirtle Marl-
boro boxes Zipping by, with repeated airings of
Merlo's defiant preemptive strike on Clinton's

proposal. )

“1 can tell you that we will do whatever we

have to do — and take whatezer Steps We need
to take — (0 protect our interests,” she said,

Although two Richmond talk-show produc-
ers said Philip Mareis officials usually ignore
their pleas for appearancas, now the company
s reaching our, For stations that couldn't come
on Tuesday, Philip Mergs offared thres satel-
lite feeds of soundbites Merlo hud taped the day
before, Couriers disparched press Rits to ve-
porters who dida't show up.

The public relations assault continued at
noon Thursday — 90 minutes befora Clinfon
spoke,

Philip Morris signmoned 80 journalists 10 its

_ Park Avenue headquarters, whers — as at the
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Clinton plan drew
Philip Morris blitz

¥ BLITZ FROM PACE Bl

Richmond briofing == each seat had
an ashiozsy. ' :

This time, Philip Morris and the
four other largest U.S, cigarette mak.
ers announced a suit against the
Food 2nd Drug Administration, as-
serting the regulations are illegal

“Make no mistake: Tha rea] jssue,
and the real agends here, is prohibi-
tion,” intoned Steve Parrish, Merlo's
counterpart at the parent fiem, Philip
Morzis Cos. Inc.

That afternoon, the company put
our a $Ye-page, single-spaced state-
ment about the complaint.

Parrish seemed to ba everywhers
on the dial last week. In addition to
cameos on all three network news-
casts the night of Clinten's an-
nouncement, Parrish went oae-on-
one with Tom Brokaw an Wednes-
dzv's "NBC Nightly News,” guested
the next night ek PBS' “The Mac-
NeilLehrer NewsHour" and popped
up Friday morming with Bryant Gum-
bel on NBC's “Today” show,

The stakes are huge. Heaith
groups maintain that few smokers
pick up the habit after age 19, And
the FDA said that if the new rules cut
teeg-aga smoking in half, 1.000 to-
bacco-related jobs would disappear
ezch year, and the industry would
lose $256 million the first yearand as
much as 312 billion aver 10 yezrs.
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Onpopexts hope to scize moment

Declaring nicotine to be a drug,
Clinton proposed FDA reguiations
that would ban cigarette vending ma-
chines; require cigareme buyers to
prove they are at lezst 18; climinate
dgarette brané namey on T-shirts
and gym bags; and prevent the use of
braed aames in sports sponsorships,
including Winston Cup stock-car
races and the Virginia Slims tenns
series,

In Richmond, the towering Marl-
bore Man would be evicted from The
Diammend's outfield.

So after years of frustration in to-
bacco-proud Richmend, smeking op-
poneats finally feel they have hope of
getting 2 leg up.

Arross town from Merlo’s news
conferance, a coalition of heaith
groups was plotting strategy at the
Corinthian-columned Virginia head-
quarters of the American Lung Asso-
cration.

Passing around the new packs of
Martboro Lights, the activists
scoffad. .

“How has {t changed?” asked
Bruca R. Nyland of Williamaburg, an
Amerjean Cancer Society volunteer,
Nyland took off his glasees, squinted,

flipped the pack aroiund, then tossed

it back,

Robert . Solley, the lung associa-

tion's Virginia program director, said,
“Tf smoking among youtls were not

50 tragic, thie would be lavghable.”
Salley was holding 2, THo-page

TOO LITTLE? The new beck should
resch stores whhin 3 few weeks.

P

newspaper ad that heralds the Philip
Morris “Action Against Access” pro-
gram with the slogan, “The best way
to keep kids away {rom cigerettes is
to keep cigarettes.”

The underage warnings are one
atep in the program. An official smd
Philip Morns later plans to announce
with great hoopla the number of
stores that have joiped the compe-
ny's “Ask FirstIt's the Law” cam-
paign to prevent sales to minors.

Sollay, the Jung association execu-
tive, rattled the ad detailing the
plan’s 10 points, including support for
restrictions on vending machines and
youth access to cigarettes.

“Tust six months ago, the tobacco
ingustry was fighting us togth and
nail on these issues in the Vieginia
General Assembly,” he said

Measores fouglt for years

David L. Bailey, 2 Richmond [ob-
byist who has worked for the Ameri-
can Lung Association, agreed. "I
Philip Morris had supported some of
these measures in the past, they
wonld already be law.” he said.

Then Bailey quipped: "1 wish the
jegislature ware in session might
now. From what Philip Morris is say-
ing, we could move all kinds of things
through.”

tive, did not dispule the change of
fieart. *'1 don't think it's instructive
or helpful to talk ahout what went o1
before,” she said in a telephone in-
terview on Friday. “The fact is, we
have made a commitment to support
these initiatives now.”

Merlo said thé company was trying

to maize two points: “We agree with
President Clinton and others that
vouth smoking is an issue that should
be addressed, and we are willing to
be part of that solution. But we think
that the Way he has proposed o selve
the preblem is wrong.”

Although most sicries about the
regulztions included the Philip Mor-
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ris message, the company had one
seff-inflicted gaffe, On Thursday —
the day of Clinton's spaech — Philip
Morris set up a booth in Greensbora,
N.C., featuring Marlbore's *'Gear up
for Summer” paraphernalia as g Jure

. for filling out 2 smoking survey.

A 4-year-old began plaving with
the Marlboro merchandise. The local
paper, the News & Record, snappeda
photo and spiashed it on the front
page.

. Smoking opponents contend the
industry has & history of denying
prablems, thep cranking up its pub-
licity machine when bad news looms.

In 1679, the day bgiore the U.S.
surgeon general issued the famous
report citing “overwhelming proof”
that smaking causes jung cancer, the
Tobacco Institute == which lobbies
for the major tobacco companies —
neld 2 news conference to dismiss
the document as “more rehash than
rasearch.”

In 1993, in an effort to head off
smoking bans in rastayrants and
malls, Philip Morris offered free
signs featuring the curlicue symbol
of its Accommodaton Program — a
gignal that the businesses had ac-
commodations for smokers and non-

; smokers.
Mezlo, the Philip Morris execu-’

Matthew L. Myers, the counsel to
the Coalition on Smoking OR Health,
an anti-cigarette group in Washing.
ton, 321d the underage labels are just
the Jatest gambit,

“Evary study has shown thar the
side of the package is read Dy very
few people,” he said. “The size and
placement of the warning is a clear
sign that Philip Morris’ youth access
campaign is & subterfuge designed to
avoid government regulation.”

“Philip Morris is a master of public
relations,” he added. “But a3 long a5
the debate continyes to focus on chil-
dreg, they'rs going to lose.”
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WHAT DO'YOU KNOW? -

a Congressional erftics have
secused twobacco companies of

-« CONGUEUNE nicotine tests.on |

. yourgsters.In-the Richmaond

; arga, If you have [nformation
“'about such ests, pleasa call

the Richmond Times-Dispateh
at (B04) 775-B145, or fax '

" (804) T75-8088. Co
Ouz-of-towners may call fred, -
(800) 4881885, ext. 8145,
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