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December 29, 1987 

To : The t,lember: of the Comnunlcatlons Committee 

From: . _  
S- 

Re: Indoor Air Ouallty kdvertlstng Recommendatlona 

Over the  l a g t  y e a r ,  ve have been exablnlng closely the 
posslbnllties of a d d l n g  advertising t o  our ar3enal  of  
resources a v d l i J b r C  t o  f l g h t  the p u b i l c  smotlng/rndoor a l r  
qualrty Issue. U r t h  E x e c u t i v e  Committee authorlzation of 
addrtlonal furidlng sn l a t e  summer, ue nave d u r l n g  Lhe l a s t  
four months developed and extensively tested two sets of a d s :  

* One group, targeting tne genera l  publrc, places 
rnvlronmentdl tobacco smoke In Its proper context 
as a symytoa rather rhan a cause of poor Lndoor a r r  
quality. 

q The second group. t a r g e t e d  t o  r e s t a u r a t e u r s ,  cites 
Dusrness losses rr~ac  resulted from t h e  Beverly 
H1113 srnokrng ban to ur!e continued opposition to 
r e s t r i c t ~ v e  legislation. 

After revlevlng test results, and reevaluating our p u b l i c  
smoking and lndoor a i r  qualgty programs for 1988, ve 
reco8rBnd that the two Indoor a lr  quallty ads t h a t  tested 
most favorably De used In state and local advertlslng 
campaigns in areas ldentlfied by our flelU staff and 
leglslatlve counsel, vherc smoking restrictions are under 
conslderatlon. These ads (Appendix A )  vould suppierent 
exlsting efforts in these regions. 

We further recommend that  one ad targeted to restaurateurs 
(Appendix 8) be offered t o  f l e l d  s t a f f  and legislative 
counsel for publication In s t a t e  and local restaurant 
Journals, In areas consrderlng restaurant restrlctlons. 
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ilhen we boqan t o  d a v ~ l o g  a d v e r t i s i n g  i n  the late summer, ve 
called upon In-house exper t i se  as well a s  an outside ad 
agency to design some t v o  dozen ad concepts  on the two 
Issues. Our crlterla uere slmple: 

* ~ d s  must mention smoklng prominently. 
* Copy must be short and to the p o i n t .  
* Target audiences are  buslness owners a n d  employees 

and. secandarlly, l e g ~ s l a t o r s .  
Indoor a l r  quality ads would be sponsored by a 
t h i r d  par ty :  The  Instrtute would o l g n  t h e  
restaurant adz. 

These two dozen ads uere subjected to a series of rlgorous 
t e s t s .  Resul t3  or tnese Le3ts, and o u r  recommendatlons, 
rollov: 

SUtltlnRY OF INDOOR AIR OUnLiTY AD DEVELOPIIENT 

Th A va ' t l s  s c  

+pKec/ rd  6 
* 15 rough ads on lndoor alr quality, all e s & ~ g  7 

XCVA 

+ 9 rough ads on restaurant smoklng restrictions, all 
ulth Tobacco Institute as  a sponsor. Ne also tested 
the same a d s ,  u l t h  a restaurant t rade  group a s  sponsor 

The Tectrna 

F ~ o l d  staff and legrslatrve c o u n s e l  at the  eastern 

regional iegrslatlve semrnar revleved the rough a d s .  
Ellmlnatrons and revlslons left us vith 7 indoor a l r  
quality ads ( A p p e n d i x  CI and 5 restaurant ads 
t Appendlx D 1 .  

t Focused groups in Princeton, t1.J. .  San Francizco and 
C n ~ c d g o  exauined tne revlsed a d s .  AS a result of t h e  

1 rociissa group aiscusrrons, four indoor a i r  yuallry adz  
verr deve loped  tor rurther testlng. These lncluded tne 

I? t v o  L o  .ippenQ~x , ve rzcommend for placement. along v l t h  
r - lo  ~aciltioaal 335 l ~ p p e n u l x  El. i n  addrtson. ve 
LJenclrreU che one r e s t a u r a n t  ad Ln Appendix 8 tor use  
: ; l t l ~  restaurant owners a11Q manayers. 
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' -  srt-pb- ~ > d  
The four indoor dlr quality ads vere t e s t e d  M - r e g r o w  
edltloat of n a g d t l n e  r n  : 7  locatrons. These  
incj uaca: 

o ~tLanta 
o ~ u s t  ln 
o BLrm~i~gham 
o Cherry Hlll 
o Chlcago 
0 Detrolt 
o Houston 
o lielbourn 
0 t ~ f l  am1 

u l n n e a p o l  rs 
1~iOl) 1 l c  
Heu York 
Providence 
San AntonLo 
San Diego 
Syracuse 
Tampa 

Readers vere polled for recall of ad and message. 

t Field s t a f f  and leglslstlve Counsel agreed that a d s ,  
to be effectlve, should r e f e r  to the public smoking 
issue. tiost suggested agarnst using a unlverzal 
no-smokrng symDoS a 3  art, because of the negative 
message ~t sends. 

* Focused panels all vere a v a r e  of the Issue: most 
attrlbuteQ indoor arr pollutron almost entlrely to 
smcllng. They Lendeb to reac t  most poslclvely to 
LnJOOr a l r  quallty ads rn v h l c h  smoking vas not 
menrronsd promlnefl t ly.  H o u v e r  , a f t e r  vlevlng a f e u  ads  
many began to express concern about the ads "apologlzina 
fur iobaccu , " 

q Euslnese managers l a  iacu3ed panels expressed concern 
r h d t  en~ployees mlaht use r;hz ads  to force exaffilnation of 
bullalay dlr quallty. Unlon l eader3  responded very 
ravorably  to the ads all& the Issue. Publlc off~cialc 
tended to oe split dccordlng to p a s t  experience vlth the 
smorlng issue - -  those vho had already passed 
restrlctrons drdn't want to see the issue raised again. 
those fcr whom rescricrlons are still a conslderatlon 
were rnterested, but ekeptlcal. 

-9. 
n report on the focus,group research is Appendix F. 

The f ou r  ads t h a t  vere t l p p e d  lnto T& a 1 1  scored 
relatlveiy hlgh for rrsue ads on recall. A majorltv 
of the proven recallers descrlbed the ads a s  believable. 
and s a l d  the lssue v a z  lmportant to them. H o v e v e r ,  none 
o r  the 3ds appeared to be effectlo~e on It3 own in 
slgnrt~cal~tly movlng p u b l r c  opinion on the i s s u e .  
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* Irontcally, the tvo tip in ads that referred to smoklng 
In the headllr~es tenaed to have a reverse effect , 
more f i rmly  ceaentlng Ln readers' minds a link between 
smoklng and lndoor alr pollutlon. 

* The report on the tip I n  ads 1s Xppendlx G. 

Recommendatlong 

t Two lndoor alr quallty ads, sponsored by ACVA Atlantic 
both vlth the headllne, "If you think alr pollutlon 
only exists outs ide ,  you haven't been given the inside 
lnforrnatlon," should be used a s  part of the exlstlng 
public and ieyislatl*~e avareness programs at the s t a t e  
and local level. 

f One restaurant ad, sponsored by The ToDacco Instltute, 
and headlined, "What ir t h e y  passed d lau c h a t  took 
a v a y  30% of your buslness'" vlil be oftered to field 
s t a i t  and legislative counsel tor placement I n  state and 
locdi restaurant publrcatlons. 

H e d l ~  Scrateuv - Indoor Alr Quallty 

* Indoor air quality ads are lntended to reach organized 
laDor and the employees they represent. A secondary 
audience are the legislators who vlll be considering 
smoking restriction/ventllation legislation. 

+ With fleld staff  recommendation and approval, indoor 
alr quality advertlslng wlll be used in dally 
rievspapers, In buslness journals. and In 1egLsLatlve 
publicatlon~. In states and 1ocalLtres vhrch are 
considerrng saoktng restrlctlon and/or ventilation 
legrslatlon. Some national advertlslng v i l l  be 
constdered to reacn audiences I n  certaln loc3lrtres. 

t Ads vlll supplement ongolng efforts to r a i o e  the 
vrsrbliity of the lndoor air quality issue and to p l a c e  
ETS ln the proper context. These efforts Include: 

o ACVA and Truth Squaa meala tours 
o nct~vltles or the Natlonal Energy llanayement 

11totrr;ute i l E b l ' i  I 
1) n C V A  and HEtlI  bulldlng ln3peot lons 
c fnuoor a l r  qualrcy sernlnarc 
0 CoJ~ltlon ~ u i l d l t l g  programs v l t n  laPor 
s T h r r d  p d r t y  sugipocc of  '~entllatlon reguiatlons 
o Legislat l*ze ce3 t imony 
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* :Advertlslng v l l l  run prlor to, during, and f o l l o v r n g  
ACVA media tours. i - a . - m e s ~ -  e L o m t t e %  
AUS also urll run concurrently v l t h  legislative 
testimony, scheduled lndoor arr qudllty Seminar$ a t  
uhlch nCVA 1s represented, and other m e d ~ a  activity. 

The restaurant ad 1s targeted to restaurant ovners 
and operators. A secondary audience may be the 
legislators vho would be conslderlng restrlctlon 
leglslatlun. 

I W l t n  f r e l d  s t a f f  recommendatron and approval, ads 
uould be purchased In s t a t e  and local restaurant 
journals, rn areas conslderlng restaurant restrlctlon 
1 e g i s l a t ~ o n ~  

Buduet - -  Indoor Alr Oualltv Ads 
3w- 

* Absent speciflc recommendations from the State 
Activltles Drvislon, It 1s dlfflcult to estimate a 
flrm budget. Headquarters staff has tentatlvely 
ldentlfred three states for uhich it vould llke to 
consider lndoor a l r  quality advertising actrvlty d u r l n g  
the f i r s t  quarter in 1988: 

o ;lev York 
o Pennsylvdnra 
o  Illrno~s 

t A s l x - . ~ e e k  campaign z n  e a c h  s t a t e  v o u l d ,  ~n most 
C ~ ~ C U Q I S L ~ ~ I C Z S ,  coSJer leglsiatsve ana meala a c t l v l r y  

F u l l - p d g e  reyronal lnsarta In Time magazine over 3 
s l x - , ~ e e k  ptrloa are estimated a t  S117 .07b.80  per 
markzt, We evtrmace an additional $75,000 for purchase 
of c h l r a  to a a l f - p a g e  ads rn local nevspapers during 
the same trms p e r i o d .  

% Estlmaced total cost  per market, per six-veek 
campargn: $200,000. 

Buduet - -  Restsurdnt ndS 

*  gain. vzcnout specrfrc rnformatlon from State 
nCt~vrtle3, ve cannot d e v e l o p  a budget. To d a t e  
l~aadquarterc staff has identlfred restaurant 
p ~ b l l ~ a t i ~ n ~  ln California, t.lassachusett3. 
Connecticut and Onto as  targets for advertlzlng. 
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Full-page ads i n  most of these s t a t e  a n d  l o c ~ l  
publlcatlons c o s t  no more than 55.090. I t  vould be 
dlfflcuit, therefore, t o  spend more than s150.000 on a 
restaurant ad c a h p a l g n  throughout t h e  y e a r .  

Attachments 
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